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PRESIDENT'S MESSAGE

Federico Cardini
President

Dear TICC Members and Friends,

| am delighted fo present you our first issue of INFORMA for 2020 where you will find our
outlook about ASEAN market. | would like fo wish my heartfelt greetings for the new year
to all: it shall be a bright and successful one!

The accomplishments we received in the last few months were impressive: the TICC has
grown in members and projects.

An important event has seen the Chamber involved in social responsibility activities, as
master promoter and organizer in the celebration of Christmas Charity Gala Dinner last
December, in order to support of the unprivileged people in need of medical help carried
by the Vej Dusit Foundation.

The TICC has also celebrated the Award Ceremonies of Ospitalita’ Italiana certificates
in Bangkok and Phuket and Chiangmai: 2019 has marked an important year with the
partnership with several sponsor: PPS, Cirio and San Benedetto.

The Department of the International Trade Promotion of Thailand, DITP, gave the TICC the
duty to promote the Jewelry Industry in Thailand and Italy, marking the third year of acfivity
with TICC participating fo the Bangkok Gems & Jewelry Fair next February 20-24, 2020 with
an exhibiting area.

The first quarter of the year will be a busy one with many otherimportant plans. Furthermore,
the TICC will organize the Annual General meeting in March and | will be glad to welcome
all the members to be part of this important event of business.

Our commitment for promoting the excellency of the Italian business with the support of
the Thai entrepreneurs will bring us fo organize more events in Phuket and Chiangmai as
well: in partnership with the Italian Embassy, the Board of Investment of Thailand, and the
Royal Thai Embassy in Rome.

Thank you to all our members for the support you have shown us and for actively being a
part of our Chamber. [ look forward to a continued relationship in 2020!

Arrivederci,

ABOUT US

The Thai-ltalian Chamber of Commerce (TICC) is a private, non-profit organization which
has a network of companies from all around the world but mostly focusing on Italian and
Thai companies with its headquarters in Bangkok, Thailand.

The main goal of the Chamber is to enhance cooperation between Italy and Thailand, by
developing programs of common inferest in order to increase the awareness between or-
ganizations and public administrations in the two countries. In order to reach its goals, TICC
constantly organizes activities, seminars, commercial missions, networking events and
meetings to promote the development of commercial activities as well as industrial and
cultural collaboration between organizations and entrepreneurs both Thai and Italian.

TICC is a member of Assocamerstero (the association of Italian Chamber of Commerce
abroad) (http://www.assocamerestero.it), the Joint Foreign Chambers of Commerce in
Thailand (JFCCT) (http://www jfcct.org) and is one of the founding partners of the Europe-
an ASEAN Business Center (EABC)
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inspiring individuals

Saloni

Student Council President (2018-2019)

Co-Founder of Aboli Foundation

Currently studying at the University
of Edinburgh Medical School

Students who win KIS
scholarships achieve
oreat IB Diploma
results and go to
excellent universities.

We are currently processing
applications and assessments for the
scholarship. The assessment period
closes on March 16th 2020.

Apply now for KIS full IB Diploma scholarships

As a full IB World School, KIS has a history of Apply now if you would like to be considered
excellent results on the IB Diploma. Our graduates for an academic scholarship at KIS for 2020 - 2021
are accepted by top ranked universities around the  and onwards.
world, often with a university scholarship.
For more information or to apply go to www.kis.ac.th
KIS is offering one full IB Diploma scholarship to or email admissions@Kkis.ac.th.
inspire individuals to be successful in life. Partial
scholarships may also be offered. ’
International School
Knowledge Inspiration Spirit
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2019 has been a splendid
year for the Thai-ltalian Chamber of
Commerce and there was no better
way than the Christmas Charity Gala
Dinner epitome to end the year.

Our Annual Christmas Chari-
ty Dinner was held on the 12th of De-
cember 2019 at the Shangri La Hotel
in Bangkok. Every year we donate
proceedings to a charity founda-
fion and for this year we supported
the Vejdusit Foundation. The Foun-
dation began its mission by provid-
ing medical support to financially
challenged patients and till today
does the same providing free med-
ical care to low-income patients.

The success of this dinner
would not be possible without the
support of TICC President Mr. Fed-
erico Cardini, the Board of Direc-
tors, the great sponsors and the
members of the Chamber that
made the event unforgettable.

TICC would like to sincere-
ly thank His Excellency Mr. Lorenzo
Galanti, Italian Ambassador to the
Kingdom of Thailand for gracing us
with his presence along with the Ital-
ian Embassy and other institutions.

This year's Christmas Charity
Gala Dinner was one that will create
a huge legacy and be remembered

-

December 12, 2019
Shangri-La Hotel Bangkok

formanyyearsto come. We had more
than 350 guests and 26 sponsors. The
grand ballroom was bustling with a full
house of guests, Italian Super cars on
display, Italian motorbikes and more
than 20 booths of our members. We
also graciously thank PPS Group for
being our main sponsor for the night.

The evening started in the
foyer which was up to capacity with
our guests inferacting with our booths
and networking amongst each oth-
er. Once the balroom was open,
TICC Secretary General, Mr. Michele
Tomea started the night with a quick
welcome to the audience and then
handed over proceedings fo our de-
lightful Master of Ceremony Mrs. Cin-
dy Bishop who managed the night
with exceptional elegance. The eve-
ning began with TICC President Mr.
Federico Cardini on stage delivering
the welcoming remarks followed by
opening remarks by His Excellency
Mr. Lorenzo Gallanti. This followed
with the welcoming remarks from
our main sponsors for the night PPS
Group. The speech was narrated by
Dr. Phongthon Tharachai who then
presenfed gifts to the Ambassador
of Italy and President of TICC which
concluded the official opening of the
2019 Christmas Charity Gala Dinner.

It was a very special night
indeed due to the many activities in-



cluding a Thai Traditional Dance and
Fashion Show sponsored by Dragon
B Models. The models were dressed

in Thai silk with the dresses sponsored |

by Queen Sirikit Department for Seri-
culture. The models were also radiat-
ing with exquisite Jewelry sponsored
by Felicia Design.

Maserati displayed 2 cars,
Lamborghini 1 car, Ferrari 1 car,
1 Ducati Motorbike and 3 Vespa
scooters were also part of the daz-
zling event.

Gﬂ_}_uqs;_rl\lj.\s ( HARITY
I
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The other 2 activities on the
Agenda were the famous TICC auc-
tion moderated by Mr. John Colling-
bourne. The auction consisted of 23
items, the most popular buys for the
evening were: Persian Phoenix paint-
ed by Mr. Arash Groyan, An Icon of
Siam specially designed scarf pre-
sented by Jim Thompson, The Bud-
dhist King painted by Ajarn Kraisak
Chirachaisakul and many more items.

The Lucky Draw session had a
staggering 40 prizes o be won from
our lucky draw sponsors. Namely:
Sino Pacific, KIS, Heritage Snacks and
Food, Pacbev, B Cube Trading, In-
alca Food and Beverage, San Ben-
edetto Water, Tropicana Virgin Oil,
Banyan Tree, Boncafe, Hotel Indigo,
Mr. Big, Global Findings: Invite Mr. Sim-
one Callai, Jim Thompson, Wild Fern,
Earise, Savan Resorf, Durithai and
melting clock. To end this wonderful-

ly staggering night TICC handed out
certification of appreciation to our
special members that have support-
ed us throughout the year: Mr. Fran-
cesco Pensato, PPS, Mr. Big, ISB, Zaino
Food, Pacbev, Global Findings, KIS.
The night ended with cele-
brating the career of TICC Secretary
General Mr. Michele Tomea’s éth
year. Finally we would once again
like to thank all the sponsors for the
night including our
- Main Sponsors: PPS Group
- Christmas Gala Dinner Sponsors: Mr
Big, ISB, Vespiaro, KIS, Bangkok Hospi-
fal, Generali and RSA Asia
- Supportfing Partners: Boncafe Segao-
fredo, Cirio, Lamborghini Bangkok,
San Benedefto, Toscana, Pluto, Gius-
fo Manetti Battiloro, Pacbeyv, Italasia,
Zaino Foods, Inalca F&B, Maserati,
G4, Global Findings and Cavallino
Motors. Stay tuned for 2020.

— Sponsored by

PPS

= GFOUR @D

GENERALL

CAFE
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\ SCAN HERE

Bgs TO SEE FULL ALBUM
FOLLADOR —
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Gold, a precious and rare natural element, the symbol of
spiritual perfection.

Our 23 Kts Edible gold range will decorate your recipes,
create exclusive effects with unexpected colour contrasts.

Available in four different sizes for any occasion: powder,
crumbs, flakes and leaves.

The /eaf, used by Gualtiero Marchesi for his risotto. To be

applied in full size or cut into smaller pieces.

The powder, in shaker, our smallest cut for a stunning
scenic effect. By a handy sprinkler the right quantity of
powder is easily applied.

The flakes, in shaker, our largest size, with an elegant patch
of light and a touch of vivacity to starters, first or main
courses, sushi or desserts.

'The crumbs, in shaker. Our middle size, and the most
innovative and versatile.

Some curiosities from the Edible Gold world.

Gold and silver: are they edible? What flavour do they have?
They are fully edible products. Without any fragrance or
flavour and so thin produced, they are imperceptible to the
palate.

Benefits and side effects of Edible Gold and Silver: Are there
any?

Although in ancient times it was believed that the
consumption of gold treated body and soul, these products
are actually biologically inert, have no interaction with the
human body, nor are they absorbed by it.

How is expensive decorating a dish? Isn’t it a waste?
Minimum cost with maximum yield. You can decorate a
large number of portions with a small amount of precious
metal. An innovative and functional product for an easy
application with extremely low waste.

www.manetti.com
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ASEAN TODAY

REGIONAL LEGAL & BUSINESS NEW

ASEAN Economic Community News

ASEAN Banking Assessment

The world’s leading conservation or-
ganization released a report that says
ASEAN financial regulators and bank-
ing associations are strengthening
regulatory safeguards and increasing
their expectations for ASEAN banks fo
assess and mitigate climate and en-
vironmental risks. The report looks af
recent progress made in Indonesia,
Malaysia, Singapore, Thailand and
Vietnam, countries that make up 85%
of the region’s GDP, using a new as-
sessment framework on what makes
up a robust foundation of regulatory
practices. Overall, seven ASEAN coun-
fries will have issued new or revised sus-
fainable banking regulations or guide-
lines by the end of 2019. 27 out of the
29 banks assessed refer fo sustainabil-
ity in their strategy and 20 reference
sustainability in their leadership state-
ments. The report also recommended
that financial regulators and banking
associafions enhance the resilience
of ASEAN's financial sector and cre-
ate the necessary condifions to fully
mobilize private capital. Also recom-
mended was to require banks fo de-
velop policies based on internationally
recognized sustainability standards
and certification schemes and proac-
fively support clients in fransitioning fo
low-carbon and sustainable business
models.

Trade War Incentive Schemes

A number of ASEAN countries issued
frade war incentive schemes in 2019
fo aftract potential investors affected
by the US-China frade war. These in-
clude tax breaks and incentives to im-
prove the ease of doing business and
accelerated business reforms like free
frade agreements and double tox-
afion treaties. Thailand rolled out the
Thailand Plus stimulus package which
includes new tax incentives and de-
ductions. Investments of at least THB1
billion submitted to Thailand's Board
of Investment (BOI) by the end of 2020

10 INFORMA
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will be entitled to a 50% reduction in
corporate income tax (CIT) for 5 years
if at least THB 1 bilion of the actual
investment is in place by the end of
2021. Tax deductions of up to 200% are
also available for investments into de-
veloping advanced technology, using
automation systems, and employing
highly-skilled workers in science, tech-
nology, engineering, and mathemat-
ics (STEM).

In the Philippines, the new Corporate
Income Tax and Incentives Rational-
ization Act (CITIRA) will reduce CIT
from 30% to 20% over 10 years and
also infroduced other specific tax in-
centives. Malaysia's incentives tar-
get Fortune 500 companies in high-
end technology and manufacturing.
Qualifying companies need to invest
at least MYRS billion and will receive
MYR1 billion in incentives over 5 years.
Indonesia issued incentives for busi-
nesses investing in labor-intensive in-
dustries, training programs, and R&D.
A tax facility of 300% in gross income
reduction of total costs incurred is pos-
sible for R&D investments. Indonesia
also plans to reduce its CIT from 25% to
20% in 2021.

Vietnam News

Solar Subsidies

Vietnam'’s government is officially urg-
ing ifs regional governments and the
county’s state-owned utility company,
Electricity of Vietham (EVN), fo sus-
pend approving any new large-scale
solar projects under the country’s feed-
in-tariffs (FIT) scheme. The government
had approved 9 GW of utility-scale
solar capacity and 4.5 GW came on
line by the time the first phase of the FIT
scheme expired in June 2019. Howev-
er, Vietnam has decided to not renew
the FIT scheme and plans to shift to so-
lar auctions instead of subsidizing so-
lar development through an FIT. Viet-
nam'’s electricity demand is growing
at around 10% a year and the counftry
needs to add 4 GW of new generating
capacity to keep up with demand.

Singapore Bulletin

Digital Banks

Singapore plans fo liberalize their
banking sector by issuing up to five
new licenses to operate digital banks.
According to the Monetary Authority
of Singapore (MAS); however, appli-
cants will need to show profitability
and comply with stronger capital re-
quirements. Companies that show a
consistent or increasing trend in net
losses won't meet the MAS's require-
ment of demonstrating a path to prof-
itability. There are also stringent capital
requirements. The MAS plans to award
2 full bank licenses and 3 wholesales
licenses. The capital requirement for a
full bank is $$1.5 billion and S$100 mil-
lion for a wholesale bank.

Myanmar Watch

Draft Trade Law Worries

Experts believe that the latest draft
frade law revised by Myanmar's
Ministry of Commerce will make the
country’s already difficult business en-
vironment even more difficult. Under
the new draft law, companies would
need fo submit to more government
approvals and allow ministries to fur-
ther regulate broader areas of the
economy. Under the current draft law,
the government can apply price con-
frol measures to products under the
pretext of ensuring national interest.
Experts also say the legislation will also
empower the government to issue a
list of trade-related restricted items,
prohibited items, and dual-use items,
and possibly a list of restricted retail
and wholesale businesses in which
foreign companies are not allowed
fo invest in. Companies will also be
required to apply for a trade registra-
fion certificate before carrying out any
frading actfivities.

Malaysia Update

Madrid Protocol

On December 27, 2019, Malaysia be-
came a contracting party to the Pro-
tocol relafing fo the Madrid System for
the Intfernational Registration of Marks.
Under the protocol, a trademark can
be registered in the 122 member coun-
fries of the Madrid Protocol using a sin-
gle application. Applications for the
infernational registration of frademarks
can now be filed with the Intellectu-
al Property Corporation of Malaysia.

Indonesia News

E-Commerce Import Tax Increase
Indonesia announced that it plans
to lower the import tax threshold for
items sold via e-commerce from US$75
tfo US$3 to conftrol the purchases of
cheap foreign products and protect
small domestic firms. Overseas ship-
ments from e-commerce purchases,



predominately from China, climbed
to 50 million packages in 2019 com-
pared to 20 million in 2018 and 6 mil-
lionin 2017. Starting at the end of Jan-
uary 2020, foreign produced textiles,
clothes, bags, and shoes valued over
US$3 will be taxed at rates ranging
from 32.5% to 50% with other products
being taxed at 17.5%.

Brunei Update

Competition Order Enforced

Brunei's Competition Commission an-
nounced that the Competition Order
will come into force on January 1,
2020. The order prohibits activities in
three key areas. The first is antfi-com-
peftitive agreements which are de-
fined as agreements made between
two or more businesses involving
price-fixing, market-sharing, supply
control, or bid-rigging. The second is
the abuse of dominant positions where
a business uses its leading position in
an exclusionary or exploitative man-
ner to earn favorable outcomes that
would not have been possible in open
competition. The third is anti-compet-
itive mergers where a merger leads
to anti-competitive actions like direct
increases in prices, lower quality, and
restricted number of options for con-
sumers.

Cambodia Bulletin

Special Economic Zones

The Cambodian government is draft-
ing new laws to regulate special eco-
nomic zones (SEZs) and attract in-
vestment into the country, enhance
fransparency, and promote fair com-
petition. Currently, there are 23 active
SEZs with 490 factories that employ
130,000 people. However, while there
is confinued interest from foreign in-
vestors to set up factories in the SEZs,
Cambodia needs to improve its busi-
ness environment in order to stay com-
petitive in the region. This includes
expanding the production base, de-
veloping infrastructure, improving lo-
gistics, facilitating trade, and reducing
the cost of electricity and other ex-
penses.

THAILAND LEGAL REVIEW

Corporate Law News

Definition of Vacant/Non-Utilized Prop-
erties under the new Land and Building
Tax Act

On December 20, 2019, for the purpose
of clarification, the Minister of Interi-
or issued the Ministerial Regulation to
define the characteristics of vacant/
non-utilized properties. A property hav-
ing the following characteristics is lia-
ble for a tax payment under the Land
and Building Tax Act B.E. 2562 (2019):
- Characteristics of vacant properties
include:

1) Land which can be utilized,
but with no utilization over past years,
except for a natural disaster and force
majeure; and

2) Buildings which can be ufi-
lized, but are abandoned with no utili-
zation over past years.

- Characteristics of properties non-ufi-
lized in the proper manner include:

1) Land which can be utilized
for agriculture, but with no utilization
in accordance with the criteria pre-
scribed by the Minister of Finance to-
gether with Minister of Interior (e.g.,
farming, gardening, or animal hus-
bandry) over past years; and

2) Buildings being built/reno-
vated, and by nature can be utilized
for agriculture, residence, or other
purposes apart from agriculture or resi-
dence, but with no utilization over past
years

However, said characteristics will be
excluded under the following circum-
stances:

- Land being under arrangement for
any benefit or buildings under con-
struction

- Land or buildings being barred from
any benefit by law, court order, or
judgment

- Land or buildings under legal pro-
ceedings regarding ownership or pos-
sessory right

Update on the Submission of Financial
Statements for 2020

According to DBD e-Filing, starting
from January 1, 2020 onward, the fil-
ing of financial statements can only
be made in the form of DBD XBRL in
Excel (V.2.0); however, the format for
other supporting documents remains
unchanged. For filing by hand, this
method can still be effective as an al-
ternative for financial statement filing.
Still, companies will also be required fo
submit the financial statement via DBD
e-Filing again, apart from the hard
copies, within 7 days from the due
date prescribed by law

Immigration News

New Work Permit Filing Locations
Under a new rule from the Employ-
ment Department, companies in
Greater Bangkok who use the regular
work permit process at the Employ-
ment Department, Ministry of Labour,
when filing all types of work permit ap-
plications — new work permits, renew-
als, cancellations, urgent work permits
(UWPs) — can no longer file at the Em-
ployment Department. Instead, these
companies must use the Employment
Office located in the District where the
company is located. There are now
10 Employment Offices in Bangkok re-
sponsible for the applicable related
Districts:

ASEAN TODAY

1. Bangkok Employment Office Area 1
Responsible District Area: Bangrak,
Pathumwan, Yannawa, Sathorn, Bang
Kho Laem

2. Bangkok Employment Office Area 2
Responsible District Area: ChomThong,
Thung Khru, Bang Khun Thian, Bang
Bon, Rat Burana

3. Bangkok Employment Office Area 3
Responsible District Area: Khlong Toei,
Bang Na, Prawet, Pra Khanong, Wat-
tana, Suan Luang

4. Bangkok Employment Office Area 4
Responsible District Area: Khan Na
Yoo, Bang Kapi, Lad Phrao, Wang
Thonglang, Bueng Kum

5. Bangkok Employment Office Area 5
Responsible District Area: Khlong Sam
Wa, Min Buri, Lat Krabang, Saphan
Sung, Nong Chok, Sai Mai

6. Bangkok Employment Office Area é
Responsible District Area: Khlong San,
Thon Buri, Bangkok Noi, Bangkok Yai,
Bang Phlat

7. Bangkok Employment Office Area 7
Responsible District Are: Taling Chan,
Nong Khaem, Phasi Charoen, Tawi
Watthana, Bang Khae

8. Bangkok Employment Office Area 8
Responsible District Area: Dusit, Pom
Prap Sattru Phai, Phra Nakhon, Sam-
phanthawong

9. Bangkok Employment Office Area ¢
Responsible District Area: Chatuchak,
Don Mueang, Bang Sue, Bang Khen,
Lak Si

10. Bangkok Employment Office Area
10

Responsible District Area: Din Daeng,
Phaya Thai, Ratchathewi, Huai
Khwang

This new rule will not impact compa-
nies that are eligible fo use the One
Stop Service Center for all types of
work permit applications. The new
rule becomes effective on January 16,
2020.

Disclaimer

The material contained herein is only
provided for information purposes.
No part thereof may be deemed to
constitute legal advice or the opinions
of this law firm or any of its attorneys.
Whilst every effort has been made
to verify the contents of the material
contained herein, we do not repre-
sent, warrant, undertake, or guaran-
tee that the information contained
in this newsletter is correct, accurate,
or complete. Legal advice must be
sought before acting on any informa-
fion contained herein.
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OSPITALITA ITALIANA - THE AWARDING CEREMONY 2019
OPENING OF THE ‘WEEK OF ITALIAN CUISINE IN THE WORLD’

On November 19, 2019, the Thai
Italion Chamber of Commerce has
opened the 4th year of celebration of
the Italian Cuisine Week in the World,
at Gaysorn Urban Resort in Bangkok,
with the Ospitalita Italiana - Award
Ceremony (the IX Edition).

TICC President, Mr. Federico Cardini,
has delivered a welcome remark to
the (over 400) guests and companies
attending the event.

H.E. Lorenzo Galanti -
Italian Ambassador in Thailand

12 INFORMA

During the event, 52 restaurants have
been awarded, and the new Italian
Cuisine Guidebook to Thailand “Dis-
covering Italy in 20 Regions (2020)" has
been revealed.

Together with the Embassy of Italy,
Tourist Board Authority of Italy (ENIT),
Italian Trade Agency, several sponsors
have participated in the creation of
this successful event.

The event was under the Pafronage of
Alma - International School of Italian
Cuisine and AVPN - Associazione Ve-
race Pizza Napoletana.

The MC of the night, K. Channika un-
veiled the new publication “Discover-
ing Italy in 20 Regions” (Italian Cuisine
Guidebook to Thailand, 2020).

Afterward, the Main Sponsors of the
event have been called and award-
ed on the stage:

Mr. Francesco Cioffi, Country Manag-
er of Cirio,

K. Navara Sincharoenkul, Senior Vice
President of Citibank,

Mrs. Giulia Cecchini, Export Manager
of SanBenedetto,

K. Kornchasa Thonglairuam, Senior
Sales Manager of Segafredo(BonCafe
Thailand),

Mr. Giorgio Pace, Director of Toscano.
Before the announcement of the Os-
pitalita’ Italiona awarded Authentic
[tfalian Restaurants, Mr. Giuseppe La-
macchia, ITA Trade Commissioner,
presented his speech and the com-

panies under the Italian Trade Agency
Pavilion.

An important speech was also held by
Mr. Enzo Malanca, President of ALMA -
International School of Italian Cuisine,
which announced the launching of an
official branch in Thailand as main hub
for South-East Asia.

Finally, TICC announced and award-
ed the 52 Authentic Italian Restaurants
on stage, toasting with Italian prosec-
co before the conclusion of the event
with important prizes for the lucky
draw session.

Bangkok: Antonio’s, Appia, Attico,
Calderazzo on 31, Ciao Pizza, Da Vin-
ci, Enoteca, Favola, Galleria Milano,
Gianni, Il Bolognese, iO- Italian Oste-
ria, La Boftega, La Buca, La Scala, La
Scarpetta, La Tana, La Tavola, Lenzi,
Medici, Mio Food Art, Nonna Nellg,
Opus Wine Bar, Peppina, Porto Bello,
Prosecco, Rossano’s, Sensi, Theo Mio,
Zanotti.

Chiang Mai: Da Antfonio, Piccola
Roma Palace. Chonburi: Luna Bianca
Diciofto. Hua Hin: Andreas, Da Mario,
La Grappa. Koh Phangan: Fabio’s,
Valentino. Koh Samui: Gusto, Pepe
Nero. Pattaya: iO - ltalian Osteria.
Phuket: Acqua, Bocconcino, Da Mau-
rizio, Kudo, La Carbonara, La Gae-
tana, La Scala, L'Opera, Portofino,
Rossovivo, Vero.



Announcement of the Special Recognitions:

Mr. Eliseo Barbarafrom MOST2414- Media Partner;

Mr. and Mrs. Lohithavyfrom MidasPR— Media Partner;

Mr. Francesco Cioffifor his support to the Thai-Italian
Chamber of Commerce;

Chef David Tamburinifrom La Scala, awarded by Cirio —
Cuore Italiano;

Chef Thanwa Seesaedfrom Peppina, awarded by AVPN —
Associazione Verace Pizza Napoletanafor his 3rd place at
the Pizza Olympics in Naples, Italy.

The event was under the Patronage of Alma - Interno-
tional School of Italian Cuisine and AVPN — Associazione
Verace Pizza Napoletana.

TICC would like to thank its Main Sponsors: Cirio, Citibank,
San Benedetto, Segafredo (BonCafe Thailand), Toscano
Extra Virgin Olive Oil.

TICC would like to thank its Minor Sponsors: ISB, Mr.Big,
BlueBear, ZainoFood, La Saporita, Vaiano, Iltalasia, Pac-
Bev, Baladin, Menabrea, IWS (Independent Wine Spirits),
Officina del Prosciutto, Pluto Ice Cream, Antica Lunag,
D-Art Sculptures.

Main Sponsors
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Citibank launches “Journey to the Next Level of Italy with Citi” campaign
with superior travel and shopping benefits and privileges designed
for getaway in ltaly exclusively for Citi credit card members

To emphasize its industry-leading
position in providing premium travel
and lifestyle privileges , Citibank Thai-
land is set fo infroduce a range of new
superior credit card privileges for Citi
card members planning their fravel in
Italy as part of Citi's latest marketing
campaign “Journey to the Next Lev-
el of ltaly with Citi". Under the cam-
paign, with only one Citi credit card,
card members’ journey fo Italy will
become more convenient and much
easier than ever. The launch cere-
mony fakes place on December 2
at Citibank Headquarter on the 19th
floor of the Interchange21 building.
On hand to share their Italian fravel
stories and experiences at the cere-
mony will be Ms. Vira-Anong C. Phutr-
akul, Consumer Business Manager at
Citibank Thailand; Mr. Sandeep Baira,
Head of Credit Cards and Loans at
Citibank Thailand; His Excellency Lo-
renzo Galanti, the ltalian ambassador
to Thailand; Sopana Lavichant, import-
er of luxury and lifestyle Italian fash-
ion brands; and Kavin Eiamsakulrat,
one of Thailand’s leading real estate
developers who furnishes his property
projects with tfop-quality Italian mate-
rials.

His Excellency Lorenzo Galanti, the
Italian ambassador to Thailand, is
delighted to share the collaboration
between The Embassy of Italy and
Citibank Thailand, saying: “ltaly is be-
coming more and more popular des-
fination amongst Thai tourist. We see it
from the growing number of visas that
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we issues each year and also through
the feedback that we get from the
people who attend our events and
inferact with the Embassy in Bangkok.
Thai ftourists are becoming more and
more sophisticated in choosing their
destinations in Italy and the experi-
ence they want to fry. In 2018, we reg-
istered with safisfaction the presence
of 137.000 Thai tourists in Italy with a
year on year increase of 15%. As Em-
bassy, we will continue to strive to en-
sure that requesting a visa is a smooth
and easy process for Thai citizens.

With Citibank we launched a new
and innovative partnership. In full re-
spect of our current visa regulations,
we are frying to simplify the applica-
fion process for selected categories of
applicants. | am very confident that
this collaboration will put on the spot-
light Italy as tourist and business desti-
nation and will confribute to increase
the number of Thai people who are
interested in our country and fond of
our culture.”

Ms. Vira-anong C. Phutrakul, Con-
sumer Business Manager at Citibank
Thailand, says, “As a financial institu-
fion with a global network that has pi-
oneered financial innovations for peo-
ple worldwide for along time, Citibank
is pleased to deliver a range of exclu-
sive privileges covering both pre-de-
parture and other arrangements such
as accommodation and overseas
spending. We aim to meet the needs
of our card members and travelers on
their trip to Italy, one of the world'’s top

destinafions that all fravelers dream
of visiting to experience the country’s
lush nature, culture, art and grand ar-
chitecture. The privileges are part of
the campaign “Journey to the Next
Level of Italy with Citi"” designed for Cifi
ULTIMA and Citi Prestige credit card
members as well as members of oth-
er Citi credit cards who love travelling
fo Italy. The privileges are exclusively
crafted to provide unrivaled global
benefits and fulfil card members’ life-
style needs in a genuine manner.”

Mr. Sandeep Batra, Head of Credit
Cards and Loans at Citibank Thailand,
comments that the exclusive privileg-
es will enhance card members’ Italian
experience both locally and interna-
fionally with range of unique offers
that deliver a top-notch experience
to Citi card members. These privileges
include,

Special privileges for ltalian visa ap-
plication: Card members are enfitled
fo superior privileges when applying
for an ltalian visa thanks a collaboro-
fion between Citibank, the Italian Em-
bassy and the Visa Application Center
in Bangkok. The privileges are exclu-
sive fo members of Citi ULTIMA and
Citi Prestige credit cards. The privileg-
es for Visa application procedure are
as follows: Card members are noft re-
quired to make an appointment and
are at liberty to apply for a visa during
office hours without the need fo show
a financial statement or a certificate
of employment. Card members can



choose to provide proof of either ho-
tel or flight bookings. Other privileges
include access to the VIP Premium
Lounge during the visa application
process complete with fingerprint
scanners and nofification of the status
of the card member’s visa application
via SMS and email messages.

Shopping privileges at Rinascente’s
9 branches in ltaly: These privileges
aim to please shoppers with a 10 per-
cent discount when displaying a bar
code received via a Citi media chan-
nel and when making a payment with
a Cifi credit card at designated pay-
ment poinfs. Other privileges include
“Personal Shopper”, a service that
sees a shopping assistant doling out
advice on purchases that are right
for card members. To use this service,
card members are required to make
a booking for this service seven days
in advance [for shopping at Milan
and Rome’s Via Del Tritone branch-
es]. Card members are also treated
to a special fast lane for Tax Refund
at Rinascente when the amount of
purchases reaches 10,000 euros (for

CITI LAUNCHES "JOURNEY TO THE NEXT LEVEL OF ITALY WITH CITI”

shopping at Milan and Rome's Via Del
Tritone branches).

Special dining privileges at leading
ltalian restaurants: The participating
restaurants include Limoncello where
card members get a 10 percent dis-
count when a meal is worth THB 1,200
or more per sales slip; Cantina Pizzeria
& ltalian Kitchen where card mem-
bers are entitled to complimentary
firamisu worth THB 200 when dining at
THB 1,000 or more per sales slip; and
Diciotto where card members are
freated to a type of dessert worth THB
360 when dining reaches THB 1,500 or
more per sales slip. Other 20 leading
Italian restaurants nationwide are also
participating in this privilege program.

Citibank is also joining hands with
the Thai-ltalian Chamber of Com-
merce in support of Italian tourism and
to act as a partner in supporting orig-
inal Italian restaurants beyond ltaly.

Enjoy exclusive travel privileges
from Citi credit cards.

Media Contacts:

For more information, visit www.citi-
bank.co.th .

Additional information may be found
at www.cifigroup.com

@Citi
@ www.facebook.com/citi

@ www linkedin.com/company/citi

http://new.citi.com

@ www.youtube.com/citi

Citibank, N.A.

Wanvisa Komindr

Tel: 02-079-3251

E-mail: wanvisa.komindr@citi.com

Public Hit Co.,Ltd.

Jittapa Archathawan 089-480-4514
Kanthima Wannarat 087-337-7788
Manapat Techakumphu 061-596-9225

cit
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65" Edition February 2020
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IMPACT, Challenger Hall 1-3 Bangkok
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Organized by

THAILAND’S Z
MAGIC HANDS D”—P_‘

Ministry of Commerce, THAILAND

The 65% edition of Bangkok Gems & Jewelry Fair
(BGJF) reaffirms Thailand’s leading position as a major
sourcing and manufacturing hub of global gems
and jewelry industry. BGJF is ready to showcase its
jewelry fineness and trade excellence. Come meet
over 1,000 local and international exhibitors from
around the world to expand your jewelry business
opportunities. Discover gems and jewelry in classic
and modern styles perfected paired with the intricate
craftsmanship of Thai artisans. Explore Thailand’s
Magic Hands: the Spirit of Jewelry Making.




ASIAN INSTITUTE OF GEMOLOGICAL SCIENCES, AIGS:
THE IMPORTANCE OF STUDYING GEMOLOGY IS FOR THE BENEFIT OF THE CONSUMER

Interview with Mr. Kennedy Ho,
Founder of AIGS.

| was born in Burma, my father had
a thriving gemstone business while we
were there, but when we moved to
Thailand in 1964, my father restarted
his gem trading business in Bangkok. |
grew up in this business and thank fo
this position we were able fo collect
many specimens and gems.

For our family business, we had to
verify and certify the gemstones and
send them fo Europe or America. We
decided to purchase a microscope to
identify the gemstones and day after
day we started to have fraders coming
fo us to check their collections: at the
beginning we did it for free, but after a
while they become so many that we
decided to give this small laboratory a
structure and to sell the service.

As you know, we have two activ-
ities at AIGS, one is school educo-
fion, and it is a non-profit organiza-
fion, and the other gems laboratory,
which is the main business.

1) Who should attend the school?

- It can be everyone who is interest-
ed in gemology. Some of our students
study because their families are in the
gems business, but others come just
because they want to learn gemology.
Many expats and embassy staff come
fo study because they have some free
fime while living in Thailand.

Our Accredited Gemologist course
takes 6 months to be completed. Our
main advantage in feaching gemol-
ogy is our enormous gemstone sam-
ple collection. The best way to teach
stfudents is to give them more practi-
cal experience. The more gemstones
the students look at, the better they
become. Especially today, the man
made stones are becoming harder
to differenfiate from the natural gem-
stones.
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AIGS also organizes field trips to mining
areas, such as Sri Lanka, Chanthaburi
and Mogok in Burma. By taking stu-
dents to mining areas they will better
understand of where the gemstones
are originated from and their value.

2) Who is writing the schoolbooks?

- Our textbooks are basically an accu-
mulation of knowledge gained since
our establishment. The fextbooks are
constantfly improved as new informa-
fion becomes available yearly.

3) Who set these standards?
- For AIGS, we set the standard, but
there are international councils that
give guidance (like CIBJO) but many
laboratories set their own.

We are very strict in certification, buy-
ers love our reports and sellers dislike us
for this same reason!

4) How many other schools and labo-
ratories are in Thailand?

- There are some, us, AIGS, then from
the Thai government GIT and the GIA.
Only in the city of Bangkok there are
over twenty laboratories, but not many
has a good reputation and reliability.
Our profession relies on credibility and
reputation.

5) | have heard that you also include
visits to the mines in the courses; may
I have more infomation about this
opportunitye As | believe that not too
many schools can offer the same.

- Correct, we bring our students to vis-
it the mines in many places. We have
been to Srilanka, Chanthaburi and
one of our main focus now is “Burma
(Mogok)” where we are working on
permission to visit this unique spot soon.

Laboratory section “How gems are
tested and why”

1) Is there an infernational standard to
follow for gemstones identification?
- Actually gemstone identification is

not an art. It is an objective analysis
based on scientific tests and data. A
gemstone is either Natural or Synthetic,
Treated or Untreated.

2) There are many gemological labs
nowadays such as Geneva Switzer-
land, Lichtenstein, Japan, Paris, Nantes
France, what makes a lab more reli-
able than another one¢ And what is
the sfrength of AIGS?

- AIGS is the first and oldest lab in South
East Asia. After 41 years of operating a
gem laboratory, we have gained quite
a bit of experience. We have invested
heavily in the latest fechnologies as
the newest synthetic and treatments
becomes more and more difficult fo
detect.

3) Is there any international body
that has any authority in  mat-
ter of scam?¢ Any particular law-
yer specialized in this?

- Talking about certification legally
valid, the certificate will cover the le-
gal part only for scientific purpose.
It cannot cover the part of name
to call stones, for example; Rubies,
there are many types of rubies frade
names which depends on color.

4) Is the provenience of a stone crucial
to his certification@

- The provenience of stone is not im-
portant for me as somefime in the
same area where famous of beautiful
and unigue stone can be found. How-
ever on the market, rubies from Burma
are more sought affer than those com-
ing from Africa or other countries.

AIGS: Asian Institute of Gemological
Sciences

Address: Jewelry Trade Center (48th
Floor), 919/539 Silom Road, Bangrak,
Bangkok 10500, Thailand

Phone: +66 (0) 2267 4315

Email: registrar@aigsthailand.com



The ASEAN'’s Largest International Exhibition and Conference on Renewable Energy,
Energy Efficiency, Environmental and Electric Vehicle Technology
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ASEAN SUSTAINABLE ENERGY WEEK 2020

isa GREAT venue of Opportunlty
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Meet with 27,000 quality visitors
from 55 countries

Keep update with industry trends
and issues with more than 80
important conferences and
seminars
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Rise up your company profile
among 500 exhibiting companies
from 37 countries
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CONJUNCTION

Joining Brands and Audiences

’ Public relations o Digital marketing

sls

@ Bloggers relations @ Creative Designs

) Advertising 55 Booth design

) Website development Event organizing

l One Stop Marketing and Event Solutions

Strategic consultants Press conference and media events
Integrated marketing plan ROI for digital marketing

Creative branding Effective budget allocation
Outstanding brand positioning SEO and SEM

Convenience Design and communications

Conjunction Group 43 Thai CC Tower 19 floor A190 Yannawa , Sathorn Bangkok 10120

026723623 097 231 8166 http://www.conjunctiongroup.com




GEMOPOLIS SMART OFFICE
"NEW OFFICE RENTAL CONCEPT
WITH I-EA-T PRIVILEGES*

GEMOPOLIS SMART OFFICE - NEW OFFICE RENTAL CONCEPT WITH I-EA-T PRIVILEGES

For the past 25 years, GEMOPOLIS has
been known as “The Production Home
of World Top Jewelry Brands.” The 25
hectares land has been the world's
end-fo-end ecosystem center of near-
ly 200 gems and jewelry factories. Re-
cently, Gemopolis extends further to
other LIGHT INDUSTRY, such as export
frading office and service providing
office.

GEMOPOLIS is a special free-tax zone
under the laws of the Industrial Es-
tates Authority of Thailand (the “I-EA-T
Laws”), and these are the privileges
under these laws:

e Rights to acquire an operating li-
cense issued under the I-EA-T Law

* Rights towards service provisions and
export trading

e Rights to allow foreigners to own
100% of a Thai registered company

* Rights fo bring in foreign technicians
and foreign experts to work in Thailand
legally

* Rights for foreign technicians, and
foreign experts to legally bring in their
spouses/family into Thailand as a legal
resident

e Rights to remit foreign currency le-
gally out of Thailand

e Rights to pay value-added tax at
a rate of 0% upon purchase of local
goods for export

* Rights to exempt importation taxes
and duties in some circumstance

Gemopolis has allocated 3,000 sgm
space to establish a co-working style
ecosystem, consisting about 100 work-
ing office units, at 10-15 sgm with of-
fice furniture, suitable for any com-
pany to start or explore businesses in
Thailand. Any tenants of these working
office can enjoy the full privileges un-
der the I-EA-T Laws. We brand it as our
new business line to read “"Gemopolis
Smart Office.”

Please highlight the services that you
provide.

We are offering rental working offices
fo any tenants. With our special loco-
fion, all tenants are enfitled to apply
privileges under the I-EA-T Laws.
Practically, we will pre-check with the
I-EA-T in advance whether the busi-
nesses of our prospective tenants are
adllowed for the I-EA-T licenses, and
what are the special concerns from

the authorities.

Which type of compa-
nies or industries are
more relevant to your
smart offices.

Any Thai juristic persons
(such as alimited com-
pany) are allowed.
Regarding  industries,
local trading businesses
are prohibited. There-
fore, only the export
business is allowed.

In addition, these offic-
es are also suitable for
general service busi-
nesses (except which
one needs a special
license), such as con- |
sulting,  representative |
office, others. We wiill
pre-check with  the
I-EA-T in advance before we accept
to rent out our space.

Major advantages are:

a. Foreign investor (fully owned) could
establish a small Thai limited compa-
ny to apply privileges under the |-EA-T
Laws for carrying on consulting ser-
vices (or others) easier than applying
for investment promotion from the Of-
fice of BOI, or the Foreign Business Li-
cense from the Ministry of Commerce.
b. Foreign executives receive a work-
ing visa and working permit via one-
stop service office, which is easier and
less complicates in application.

c. The export company is entitled to
purchase a local product for export
with 0% VAT under Thai tax code.

Why is this concept still unheard of in
Thailand?

Because we received some inquiries
from our customers, and we explored
solutions for them. We then found out
that our location could legally support
other businesses other than jewelry
production industries.

We learned that the co-working
space environments are popular for
small businesses to start and there is
a market. Surprisingly, our location
can further give not only the working
space but also full privileges under the
[-EA-T Laws to the tenants. From our
market research, there is no office for
rent in Bangkok that could provide as
we can.
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What differentiates Gemopolis from
other competition.

In comparison, we cannot compete in
an aspect of the location, which we
are quite far from center of Bangkok.
Other than that, we could offer space
plus privileges that our competitors
could not compete.

Furthermore, we will soon have spaces
for exhibition (that our tenants could
import sample products for exhibition
without paying import tax and VAT),
meeting rooms, coffee places to serve
the tenants.

Since this concept is new, and we just
start, we will gradually build our rent-
al rooms in accordance with the de-
mand from customers. We frust our
units will be fully occupied within 1
year.

As we are the owner of the Industrial
Estates, therefore, we can adjust our
smart office to serve requests from our
customers.

il

GEemoOPOLIS

https://www.gemopolis.com
Email: gemopolis@psnconsultant.com
Mobile: +66 65 628 9954
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PRAXI: EXECUTIVE SEARCH AND LEADERSHIP IN THE NEW *20S

Executive Search and Leadership in the new ‘20s

The PRAXI Alliance infer-
national Executive Search network
closed 2019 by hosting its Summit in
Rome for the first fime, discussing Ex-
ecutive Leadership 2020 with partners
from over twenty countries around
the world. In an interesting panel dis-
cussion with trusted clients, we also fo-
cused on how executive search firms
can sharpen the leadership perfor-
mance of senior management feams,
driving greater success in global busi-
ness.

The first take away of the
discussion was the increasing impor-
fance companies are placing on
recruiting for diversified experience
and soft skills as opposed to the tfra-
ditionally sought after formal training
or prior experience in a similar com-
pany, sector or industry. Even within
well-established businesses, what was
frue yesterday may no longer apply
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tfoday. In a constantly evolving mar-
ketplace, simply arriving with related
past experience does not guarantee
future performance. Soft skills prove to
make the difference and often fimes
the SUCCESSFUL manager doesn't fit
the “ideal profile” designed by HR.

An executive search firm can
definitely support clients with ad hoc
leadership consulting services like ex-
ecutive assessment and onboarding,
but there are other less obvious ways
to add value. Directing fraditional
search activities towards “outsiders”
with respect to company percep-
fion, by compiling creative candidate
short lists and counselling clients over
psychological hurdles, helps build the
comfort level necessary to hire outside
of the box. This requires an interpreta-
fion of the business that goes beyond
the ftraditional headhunter’s role of
networking and assessmenft, in order
to identify the likelihood of an
executive candidate being
able to thrive and perform in
complex corporate ecosys-
tems.

The biggest surprise
from our client panel came
from private equity funds.
The time horizon is extreme-
ly short, given that a two to
five year buy, fix, sell cycle
means executives must hit
the ground running. Howev-

er, leadership remains a cenfral issue
for deal success, and highlights anoth-
er case where the traditional winning
model of placing a manager with a
mix of competitor knowledge, plug
and play availability and turnaround
experience, is encountering difficulties
due to the increasing complexity of
running a business.

The habit of onboarding man-
agers with good confacts and proven
past success, without too many ques-
fions or an objective assessment of
their fit within a specific corporate cul-
fure or setting, creates more and more
private equity management failures.
To prevent this catastrophe, which
can easily burn through the first twelve
months of the investment cycle, tai-
lored support can help. One solution is
through the creation of an ample pool
of managers more targeted than the
actual need, providing a richer pool
for candidate selection, and the use
of an executive assessment as a “sec-
ond opinion”, rather than relying solely
on word of mouth.

Finally, the  fundamental
question on which characteristics the
leader in the 20s needs for success
highlights trust as a cenfral element.
This goes in both directions: receiving
tfeam members’ frust by virtue of a
manager’s behaviors and, above all,
demonstrating and projecting trust in
the team’s ability fo meet objectives
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and perform. Organizations are in-
creasingly global and remote work is
a constant. A team’s harmony and
commitment no longer depend on
common daily exposure but on stated
objectives, action plans and rapid ex-
changes, often mediated by technol-

ogy.

Companies today are typi-
cally richer in their diversity of people
in ferms of nationality, culture, gen-
eration. Unlke in the past, blanket
judgement criteriac must be avoided
since what applies to a 50-year-old
Italian probably differs greatly from a
25-year-old Asian. Managers must frust
in themselves and their tfeams more
broadly than in the past while also
being able to quickly assess wheth-
er a feam is meeting their objectives
and constantly recalibrate the man-
agement style accordingly.

Exacerbating everything are
the Digital Transformation and the
New 4.0 World Order. A passionate
craftsman was almost always the
best in fostering collaboration and
producing an exceptfional product,
while a traditional industry leader was
not quite as nuanced but still had a
vision of the entire business, from pro-
duction fo sales fo finances. With the
Fourth Industrial Revolution, everything
is changing. Today's CEO might not
necessarily understand critical and
complex topics like cybersecurity, ar-
fificial inteligence, or simply, social

PRAXI: EXECUTIVE SEARCH AND LEADERSHIP IN THE NEW *20S

networks. Instead, he or she must trust
people who are very different from
the traditional trusted advisors of the
past. It was much more comforting
fo rely on the classically polished MIT
graduate with 20 years of experience
compared to today’s young IT geeks
in their uniforms of a t-shirt, hoodie and
jeans!

Consulting must be the inter-
secting point between traditional busi-
nesses, including global corporations
but also small and mid-sized entrepre-
neurial companies, and the new pro-
fessional ecosystems with whom they
must blend. These may be traditional
managers or individual gig profession-
als, or even open innovation-incubat-
ed start-ups. Finding and developing
dynamic and resilient 4.0 Managers re-
quires more than simple technological
prowess, but hiring outside of the box
on cross-sector experience, soft skill
savvy and highly attuned emotional
intelligence. The consulting world has
a new mission for 2020!

About PRAXI Alliance
(www.praxialliance.praxi)

PRAXI Alliance provides in-
fernational Executive Search and HR
Consulting solutions to help clients de-
velop and pursue their human capital
strategies. Our members are located
in more than 35 countries and 70 offic-
es worldwide.

Fabio Sola

PRAXI Alliance Director, Italy

Laurent Landie
Lim & Partner Executive Search Director,
Thailand

Fe) PRAT

Worldwide Executive Search

Sherrie Beehler

International Operations Manager
Email: sherrie.beehler@praxialliance.com
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For information
Please contact our landline +66 (0) 2 255 86955
or oi@thaitch.org




PAST EVENTS

PAST EVENTS

Wine Tasting with Top Wine Sommelier Mr. Eugenio Bigliocca

The Thai-ltalian Chamber of Commerce would like o
thank our guests and participating for the event “Wine Tast-
ing with Top Wine Sommelier Mr. Eugenio Bigliocca”, jointly
organized with Refill Social on 4th October 2019 at Attico
[talian Restaurant.

It was a full house with an interesting presentation touch-
ing upon different Italian wines by illustrating the respective

regions. We would like to thank Mr. Eugenio Bigliocca and
Mr Surin to give us the the opportunity to taste and learn
about several Italian wines, such as Pinot Grigio, Montepul-
ciano d’Abruzzo “Ducaminimo”, San Sebastiano Barbera
d’ Asti, Chianti Colli Fiorentini,Semonte Alto Ripasso, Valpo-
licella Classico, Anna.

Growing your Business through Connectivity

The Thai-ltalian Chamber of Commerce would like fo
thank our guests for participating in the seminar “Growing
your Business through Connectivity”, jointly organized with
dtac on 29th October 2019 at TICC office.

This seminar provided useful information to all present to
gather insights about connectivity in the current digital era.
We would like to take this opportunity to thank Khun Thanat
Manunyapatr, Vice President of dtac. He presented the key

elements of connectivity on 3 levels, which was connecting
people, connecting and connecting customers, present-
ing the dtac worry free campaign. Additionally, Khun Than-
at provided useful information about how the generation Z
would be the future customers. His words of advice were to
move fast with the frends or else be exposed to extinction.

Jan-Mar 2020 25



PAST EVENTS
—

PAST EVENTS

Change Management: Increase Your Chances of Success

The Thai-ltalian Chamber of Commerce along with
EArise Consulting hosted our monthly seminar called
“Change Management: Increase Your Chances of Suc-
cess” on 15th November 2019 at TICC's office.

According to Lao Tseu, what is immutable is change.
Change is life. But it is also complex and the rhythm of
change keeps accelerating for some decades. Only 30%
of change initiatives in companies succeed. So knowing
some key factors to lead change is essenfial today.

The seminar lasted more than an hour. The key topics
were:

- the importance of making the difference between type 1
and type 2 change,

- the resistance fo change,

—the equation of change, that every manager has to keep
in mind when leading a change: DxV xFx>R, where R is

Resistance.

The combined strength of the three other factors is greater
than the existing resistance to change.
—finally, we spoke about the 9 main key factors of change,
that begin with opening the feam to environment, fill man-
aging people fransition.

Our special appreciation goes out to our speakers Mrs.
Martine Chaillet and Mr. Jean Chaillet for sharing their ex-
pertise on change management. Change management
is their core business at EArise and they have led some
great changes both as fop managers and as consultants.
The participants were offered a hot line if needed for their
change management.

GIANNI‘S RELOCATES IN THE ATHENEE HOTEL
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The Athenee Hotel
61 Wireless Road

Ristorante

Directions:
By BTS:

From BTS Phloen Chit Station take Exit N.5, turn left on Witthayu Road and
walk for about 300m until you reach the main entrance of The Athenee Hotel.

By car:

Froym the previous location in Soi Ton Son, drive south until you reach Soi Sarasin,
turn left and then left again on Witthayu Road.

At the first traffic light turn immediately right on Ruam Ruedi, drive north

until you reach the entrance of The Athenee Place on the left.

Park in the Athenee Residence building.

From Phloen Chit Road turn left on Ruam Ruedi and continue for about 250m
until you reach the entrance of The Athenee Place.
Park in the Athenee Residence building.

From Rama IV take Witthayu Road
and turn right on Ruam Ruedi Road.
Drive north until you reach the entrance (g
of The Athenee Place on the left.

Park in the Athenee Residence building.

-
Illustrations by Giuseppe Sepe 1!




Oriental Residence Bangkok features dis-
tinctive function areas to fulfil the needs of

discerning executives with technology and
premium facilities.

A Hen Night Sleepover to Remember
Treat the blushing bride-to-be to an un-
forgettable night with the girls, complete
with exclusive bar service and luxury ac-

commodation in the heart of Bangkok

For more information, please contact +66 (0) 2653 9000 ext. 5020.
Kittipa Luengkaewaphorn - Director, Marketing Communications
Email: kittipa.l@amari.com

Patcharaporn Brohmsubha - Assistant Manager, Public Relations
Email: patcharaporn.b@amari.com

For high-resolution photographs, please visit the press centre or contact:
Press Centre: press.onyx-hospitality.com ORIENTAL RESIDENCE
Facebook: facebook.com/orientalresidencebkk
Twitter: @orb_bkk and @OHG_PR BANGKOK




NEW MEMBERS

Chang B2B Co., Lid.
(Head Quarter)

38/189 Moo 4 T.S. Sunthon A.Thalang
Phuket 83110

Tel. +66 (0) 95 468 2248

E-mail: paolo.nesi@enderuncolleges.com
Website: www.loperaphuket.com

Owner of a Bed and Breakfast “Villa Angeli-
ca" Restaurant “L'Operd Ristorante Italian”

Al\\l\TIEA_L u[f\ym
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ITALIAN BIO Co., Lid.

101/174-175 Sampeng 2 Centre, Kanlapa-
pruek Road, Khlong Bang Pran, Bangbon,
Bangkok 10150

Tel. +66 (0) 2 408 3681

E-mail: roberto@anticaluna.net

Website: www.anticaluna.net

Openin 2017, Supplier of Italian Dairy Prod-
ucts imported and local raw materials.
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NEW MEMBERS

CRAZY WEB STUDIO

~ ALL YOU NCED 1S WCD

Crazy Web Studio Co., Lid.

53/10 Hasippi road, Patong, Kathu, Phuket
83150

Tel. +66 (0) 91 017 6008

E-mail: info@crazywenbstudio.co.th
Website: www.crazywenbstudio.co.th

Crazy Web Studio was founded in March
2011 by Andrea Buosi with the idea to in-
volve a group of young and talented de-
velopers, graphics designers and social
communication enthusiasts in a web agen-
cy dedicated to provide a range of inter-
net related services focused to customers.
In these years the CWS team delivered in-
novative and reliable solutions to a world-
wide range of customers both on technical
and marketing aspects. CWS is aware that
customer satisfaction would be possible
only through the flexibility of proposed solu-
fions along with a great passion for internet
and technology.

@ RE/MAX

+ Thailand

Lancini Enterprise Co., Ltd.

16/100 Wichitsongkram Road, Kathu Dis-
trict, Phuket 83150

Tel. +66 (0) 93 642 9991

E-mail: topproperties@remax.co.th
Website: www.remax.co.th/topproperties

Operating since year 1999 intfo Real-Es-
tate and Investments projects in Thailand
Joined RE/MAX Worldwide Franchise since
2013.

ISOPTII4S

The Hi-End Eyeglasses Centre

ISOPTIK Co., Lid.

89 AIA Capital Center, 2nd Floor Ratcho-
dapisek Rd., Din-Daeng, Bangkok 10400
Tel. +66 (0) 2 001 4530

E-mail: isoptik@gmail.com

Website: www.isoptik.com

ISOPTIK’s Ultra Individual Digital 3D Progres-
sive Eyeglasses are carefully produced
using the lastest technology in all stages
of the making - eye examination, lenses
design, and assembling process - all are
elaborately done under the highest level
of quality control by Master Bobi, who is re-
garded as a world-class eye examination
expert for the ISOPTIK New Ultra Individual
Digital 3D Progressive Eyeglasses, to ensure
all ISOPTIK's customere receive the master-
piece quality of eyeglasses that contributes
the finest quality of vision to them.

71 VAIANO

x_ A" CHEESE FACTORY
| | —]

La Saporita Co., Lid.

21/1 Na Ko Road, Kathu Subdistrict, Kathu
District, Phuket Province, 83150

Tel. +66 (0) 85796 4712

E-mail: marco.rhcp@live.it

Website: www.vaianocheesefactory.com

Our company it's pecialized on dairy
products.



OFFICINA DEL PROSCIUTTO

Officina Del Prosciutto Co., Ltd.

92 Moo 15 Soi 21, King Kaew Raod, Bang
Phli Yai, Samut Prakan 10540

Tel. +66 (0) 2 115 6700

Fax. +66 (0) 2 115 6701

E-mail: f.anatori@officinadelprosciutto.
com

Website: www.officinadelprosciutto.com

To import and delivery lItalian food bev-
erages equipments, import and services
machinary for catering.

BLUE BEAR

Paladin Workwear Co., Lid.

2414/21 Charoenkrung Road, Bang Kho
Laem, Bangkok 10120

Tel. +66 (0) 2 050 5993

Fax. +66 (0) 2 050 5994

E-mail: info@bluebearuniform.com
Website: www.bluebearuniform.com

We has a history as an exclusive OEM pro-
duction in uniform industry that dating
back for more than a century. Since our
founding in 1985, we operate uniform busi-
ness providing Comfortable, Innovation,
Function and Fashion working in collabora-
fion with our group factories. These are ef-
fectively combined with business functions
that completely cover every aspect of the
uniform industry, from upriver and downriv-
er, perfectly positioning us to optimize our
product alongside our customers.

NEW MEMBERS

Park Fico Co., Lid.
for Medici Kitchen & Bar

55/555 Langsuan Road, Lumpini, Patum-
wan, Bangkok 10330

Tel. +66 (0) 2 630 4000

Fax. +66 (0) 2 630 4100

E-mail: h7174@accor.com

Website: Medici-italian-restaurant-bang-
kok.com

Medici Kitchen and bar-the signature
[talian restaurant at Hotel Muse, Bangkok,
Unveils a stylish re-bond to focus on serving
authentic Italian cuisine with a modern
twist core elements of the upgraded
Medici Kitchen Bar include a revamped
menu created by the new executive chef
giuliano berta.

ROSSOVIVO

RISTORANTE ITALIANO E PIZZERIA

Rossovivo Ristorante

5/38 Moo 5 Viset Road, Rawai, Phuket
83130

Tel. +66 (0) 61 175 4705

E-mail: rossovivoristorante@gmail.com
Website: www.facebook.com/rossovivoris-
foranteitaliano

[talian Restaurant run for years by the same
property and the same workers. We serve
high quality products imported from Italy.

Owner chef and manager are both Italian.

NEW MEMBERS

9

=

70
Parad/se

" beach

PARADISE BEACH CLUB
(Patong leisure and Entertainment
Co., Lid.)

109 Muean-Ngern Rd., Patong, Kathu,
Phuket, 83150, Thailand

Tel. + 66 (0) 837 439 009

E-mail: inffo@paradisebeachphuket.com
Website: paradisebeachphuket.com

k
kubo

FTALIAN ALTALIANT

Kudo Beach Club
(Patong leisure and Entertainment
Co., Lid.)

33/1 patongbeach road, Pa Tong, Kathu
District, Chang Wat Phuket 83150

Tel. +66 (0) 76 609 401

E-mail: info@kudophuket.com

Website: www .kudophuket.com

L UZION

Patong Dine and Show Co, Lid.
(ILLUZION)

31 Bangla Rd., Patong, Kathu, Phuket
83150, Thailand

Tel. +66 (0) 766.830.30

Fax. +66 (0) 766.830.58

E-mail: info@illuzionphuket.com
Website: www.illuzionphuket.com
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UPCOMING FAIRS AND EVENTS

UPCOMING FAIRS AND EVENTS

PACBEV ...
" 2020 - Anno Nuovo! "

The first business networking event of the year will take place at
The Cascade Club (TICC member since 2019).

Date: January 29, 2020 from 6:30 PM - onward
Venue: Aldo’s Bistro at The Cascade Club
(Address: Level 6 and 7 The Ascott Sathorn Bangkok 7 South
Sathorn Road, Yannawa, Sathorn, Bangkok 10120 Thailand)
Cost: Member 500 THB | Non-Member 700 THB

BANGKOK GEMS

& JEWELRY FAIR

Y
N 65 Edition February 2020

“Bangkok Gems & Jewelry Fair 65th Edition”

Date: February 25-29, 2020
Venve: Impact Challenger Hall 1 - 3
Website: www.BKKGEMS.com

For inquiry, please write to info@thaitch.org or frade@thaitch.org
or call +66 02 255 9909 #104

“COSMOPROF WORLD-
WIDE BOLOGNA”

Date: March 12-16, 2020
Venue: BOLOGNA, ltaly
Website: www.cosmoprof.
com/en

If you are interested, please
contact Mr. Giacomo lobizzi
via E-Mail: Trade@thaitch.org
or call +66 02 255 9909 #104

12 -15 MARCH

CosNopROF
1, -
BOLOGNA ALY |CDMORXK amvomi
FaRDIsTRICT |13 -16 MARCH

CORMOuERE
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Tue, February 4, 2020
5:30 AM - 11:00 AM

&l

TICC Office

126/2 Vianit T Building
¥ Mew Petchiuri Rd,

Makkesan, Rajdheves

Bangkok 10400

Labor Law and Termination
of Employment in Thailand

e,
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“Labour Law and Termination
of Employment in Thailand”

Date: 4 February 2020 from 9:30 AM — 11:00 AM
Venue: Thai-ltalian Chamber of commerce Office.
Cost: Member 350 THB | Non-Member 500 THB

“Carnevale Italiano”

Date: February 26, 2020 from 6:30 PM — onward
Venue: La Scarpetta

(Address: Khet Ban1495 Charoenkrung Rd., Silom Bangrak Rak

1495 Sathon Nuea Rd 10500, Silom, Bang Rak, Bangkok)
Cost: Member 550 THB | Non-Member 750 THB

ASE;’\Nm oRE) oEEY oER oEWY
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BITEC, Bangkok, Thailand i!jf e

Informamarkets

“ASEAN SUSTAINABLE ENERGY WEEK (ASEW 2020)”

Date: June 11-13, 2020
Venue: BITEC, Bangkok
Website: www.asew-expo.com

If you are interested, please contact Mr. Giacomo lobizzi via

E-Mail: Trade@thaitch.org or call +66 02 255 9909 #104



For more information please contact:

FINDINGS

@ PR BNAT

OTHER OFFICES IN OUR GROUP

Adadmitglutlszma’lne:
GLOBAL-FINDINGS.COM® (THAILAND) LTD.

@ L
919/584, 46th Floor, Jewelry Trade Center, Silom Road, y/ P

Silom, Bangrak, Bangkok 10500 Thailand
Tel: +662-630-0630, Fax: +662-630-0990

Europe Region Distributor:
GLOBAL-FINDINGS.COM® (EUROPE)

Via Degli Ortali 565, 52040 Quarata, Arezzo, Italy
Tel: +39-333-4877103

MR. SIMONE CALLAI

Chief Executive Officer

MS. SAWITREE
CHIMPLEE
Chief Executive
Officer’'s Personal
Assistant

Q\‘-ﬁ
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Right Price for The Right Quality for The Right Delivery Time
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Semilavorati

Company Background

GLOBAL-FINDINGS.COM GROUP LTD., as the name implies, we are a
group of manufacturers and distributors of high quality precious metal
findings, beads and chains supported by a metal bank in order to assure
the daily cheapest market price of the metal and its clean origins.

With a “Just-in-Time” delivery policy we aim to cover most of the needs
of the jewelry manufacturers in South East Asia, especially the brand
names that nowadays consists the core of our clientele.

Our founder, Mr. Simone Callai, brings over 40 years of experience as a
jewelry stylist, manufacturing consultant and distributor to the
GLOBAL-FINDINGS.COM GROUP LTD.

The GLOBAL-FINDINGS.COM GROUP LTD. concept has come from our
client's need to find a single supplier that offers a very wide range of
products at an affordable price with very short lead times.

Products & Services

GLOBAL-FINDINGS.COM® GROUP LTD. Is the online head office of the group
Thailand region distributor: GLOBAL-FINDINGS.COM® (THAILAND) LTD.

Facts & Figures

Year Established: 1992

Registered Capital: 6,000,000 Baht
Annual Turnover: 100,000,000 Baht
Total Employees: 25




A WORLD OF OPPORTUNITY

Tiny Tigers Playgroup at Bangkok Patana School

Tiny Tigers Playgroup is run by our specialist early years team in our
purpose-built Nursery building. Each session includes sensory play, access to
the Soft Play Room, songs and stories. Tiny Tigers welcomes accompanied
children between one and three years of age. Tiny Tigers runs Monday to
Friday from 7.30am until 10.00am.

Bangkok Patana School

The British International School in Thailand . ..
Established 1957 Email admissions@patana.ac.th

PATANA for information or to book a place.

Bangkok Patana is a not-for-profit IB World School, accredited by CIS



