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Dear Members and Friends,

The beginning of 2026 has already brought meaningful
opportunitizs for the Thai-italion Chamber of Commerce
to further strengthen economic dialogue, cultural exchange,
and industry collaboration between Thailand and Italy. | am
pleased to share with you some of the initiotives that have
definad this vibrant start to the yesar.
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In January, the Chamber had the pleasure of crganizing
on exclusive experientiol event in Bangkok dedicated 1o
promoting European processed tomatoes, in collaboration
with the Consortium of Ol Pomodore do Industrio - Bacino
Centro Sud Italia, l2d by Prasident Guglielmo Vaccare. Thig
initiative highlighted the excellence of Mads in Europe agri-
food products while introducing Thai industry professionals
and culinary experts to the quality, sustainability, and versatility
of European processed tomatoes within the local market.

Continuing our commitment to  knowledge-sharing and
professional development, the Chamber partnered with ILCT
Advocates & Solicitors - ILCT Ltd. 1o hast o seminar focused
on the lotest legal, tax, and market developments within
Thailand's art sector. The event brought together collectors,
legal experts, art professionals. and industry stakeholders,
providing woluoble insights into regulatory frameworks
and market opportunities, while strengthening the dialogue
between the business and creative communitias.

On the international front, TICC General Manager, Michele
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Tomea, visited the headguarters of MICAM in Milan. the world’s
leading trade fair dedicated to the footwear industry. This
engagernent marks an important step in expanding business
opportunities and strengthening trode connections between
Thailand and Italy within the fashion and footwear sectors.

The close relationship between Thailand and Italy is also
reflected in the jewslry industry, where both countries
share centuries of craftsmanship, innovation, and artistic
heritage. As highlightad by the Gem and Jewelry Institute of
Thailand, Thailand's jewelry sector continues to demonstrate
strong growth, combining traditional expertise with modern
sustainability practices.

Among the creative highlights of this edition, we are proud
to feature an interview with VOGEM, offering o compelling
perspective on gemstone selection and craftsmanship. Their
work illustrates how innovation, pracision, and respect for
natural beauty continue to shape and elevate the global
gemstone industry.

I'would like to extend my sincere appreciation to our members,
partners, and institutional supporters, whose continued trust
and commitment are instrumental in advancing our mission
and creating new opportunities for meaningful collaboration.

Arrivederdi,
Federico Cardini
President

The Chamber

The Thai-kalion Chamber of Commerce (TICC), founded in 1978, is
an independent, private. non-profit orgonization of ltallan and Thai
businessmen and professionals, duly constivted and regisiered
in occordance with legislative reguiotions in Thailond and fully
recognized by the Ministry of Economic Development and International
Cooperation in taly.

The Chamber, with its headguarters in Bangkok (Thailand}, is proud to
host o wide network of cormnpanies and entrepreneurs from all around
the world -mostly kolion and Thai businesses, which allow TICC o
pursue its objectives of enhancing commercial cooperation betwesn
ltoly and Thailand. The Chomber constontly organizes ochvities,
mesiings. seminars, missions, and networking events to foclitoe the
promotion of economic, industrial, and cuttural collaborations.
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COVER STORY

Vicenza:

A UNESCQ World Heritage Architectural Treasure

©On 15 December 1994, the city of Vicenza was inscribed
onthe UNESCO World Heritage List, with the designation
expanded in 1994 to include the Palladian villas across
the Veneto region. The heritage site, titled Ciiy of Vicenza
and the Palladian Villas of the Veneto, encompassas the
historic centre of Vicenza, which features 23 architectural
monurments designed by Andrea Palladio, including the
renowned Teatro Olimpico, as well as 24 villas locoted
throughout Veneto. The inscription recognises the
outstanding universal value of Pallodio’s architectural
achievements and their enduring global influence.
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The Bank of Thailand has Cautioned that Thailand™s
Economic Competitiveness is Weakening

Retrieved from Reufers, 7 Jonuary 2026

The Bank of Thailand warned that Thailand's economy is
facing growing challenges, including declining competitiveness,
a strong baht, and external pressures such as US. tariffs that
rmay hurt exports. Inflation has remained below target. raising
concerns about potential deflation, while the strong baht
continues 1o pressure smaller exporters.

Thailand’s Economic Challenges: Soaring Private Debt, Low
Productivity, and Rising Inequality
Retrieved from T he Nation, 14 December 2026

Thailand's economy is facing deep structural challenges,
agccording to Vitai Rotanakorn, Governor of the Bank of
Thailand. He highlighted low productivity, weak investment,
and rising household, corporate, and public debt as key
foctors reducing the country's long-term competitiveness. An
ageing population and widening inequality are also limiting
economic growth. The BOT is also working 1o stabilise the
baht by tightening oversight of large-scale gold trading and
strengthening monitoring of suspicious large cash exchanges
to curb grey capital flows. Meanwhile, Thailand's GDP growth
has slowed significantly to around 2.2%, with weaker domestic
consumption and pressured export performancs.

Thailand Steps Up to Global Stage at World Economic
Forum Davos 2026 as Digital Economy Champion
Retrieved from T he Nation, 19 January 2026

Thailand is using its participation ot the World Economic
Forum Annual Meeting in Davos 2026 o position itself as
a strategic global partner, focusing on digital economy
leadership, sustainable trade, and global food security. The
country aims to strengthen digital governance through its
leadership in ASEAN digital integration while adapting to
climate-related trade measures. Assistant Commerce Minister
Kirita Phaophichit highlighted these pricrifies as part of
Thailand’s strategy to enhance competitiveness and foster
internaticnal collaboration.

Beyond the QR Code: Thailand’s Silent Rise in Digital Finance
Retrieved from T he Nation, 22 Janvary 2026

Thailand now has more mobile banking accounts than people,
with mostconsumers preferring instant payments. At the centre
of this transformation is PromptPay. which has surpassed 90
million registrations and processes over 74 million transactions
daily. lts widespread adoption has accelerated the shift toward
a cashless society, prompfing the Bank of Thailand 1o scale
back new banknote production while expanding Thailand's
connectivity to global digital payment networks.



ITALY

OTHER COUNTRIES

US. Inflation Holds at 2.7% in December Amid Persistent
Cost Pressures
Retrieved from CNN Business, 13 January 2026

United States consumer prices rose 2.7% ysar-on-year in
December, showing modest progress in controlling inflation
but ongoing affordability challenges, according to data from
the LS. Bureau of Labor Statistics. The Consumer Price Index
remained unchanged from MNovemnber on an annual basis
However, monthly inflation accelerated to 0.3%, up from 0.1%
the previous month, driven mainly by continued housing cost
pressures, rising food prices, and higher energy costs.

Japan is Set to Restart the Koshiwazaki-Kariwa Nuclear
Power Plant, the World’s Largest Muclear Power Facility
Retrieved from Bangkok Fost, 21 Jonuary 2026

The Kashiwazaki-Kariwa Nuclear Power Plant, cperoted by
Tokyo Electric Power Company, is set to restart one reactor for
the first time since the 207 disaster at the Fukushima Daiichi
Muclear Power Plant. The restart has been approved by local
authorities but remains controversiol, with many residents
roising safety and evacuation concerns. Japan is reviving
nuclear power to reduce relionce on fossil fuels, support
energy dermand, and meet carbon reduction targets.

Meta Platforms will Exclude Italy from Its Policy Banning
Rival Al Chatbots on WhatsApp
Betrieved from Reuters, 12 Jonuary 2026

Meta Platforms will exclude haly from its bon on rival Al
chatbots on WhatsApp, following an order from Haly's
antitrust authority, the Autoritd Garante della Concorrenza
e del Mercato. ltalion regulators are investigating Meta for
potential abuse of market dominance, while the European
Commission is also reviewing the case. Under the revised
policy. halian (+39) phone numbers are temporarily exempt
from WhatsApp's updated terms that restrict third-party Al
chatbots.

ltaly’s Antitrust Authority, the Autoritd Garante Della
Concorrenza E Del Mercato (AGCM), has Reduced a Record
Fine Previously Imposed on Amazon to $878.2 million.
Betrieved from Reuters, 13 Jonuary 2026

UNESCO Milan. Jan 12 (Reuters) - haly's antitrust authority.
the Autoritd Garante della Concorrenza e del Mercoto
(AGCM), =aid it has reduced a record fine imposed on Amaozon
to 7524 million euros (approximately $873.2 million), down
from the original 1128 billion euros. The authority initially fined
Amazon in 2021 for abusing its dominant position in logistics
services. The penalty was recalculated following a ruling by a
regional administrative court in Septemnber, which prompted a
regssessment of the original sanction.

ltalian Fashion Legend Valentine Garavani has Died
Retrieved from BEC, 20 Jonuary 2026

Valentino Garavani, the legendaory halian fashion designer
known simply as Valentino, has died at the age of 93. Atowering
figure in 20th-century fashion, his elegant and luxurious
cregtions were wom by global icons including Elizabeth
Taylor, Nancy Reagan, Sharon Stone, Julio Roberts, ond
Gwyneth Paltrow. He co-founded the renowned fashion
house Valentino in 1960 and was widely regarded as one of
the industry's greatest designers, alongside Giorgio Armani
and Karl Lagerfeld. According to the Valentino Garavani and
Giancarlo Giommetti Foundation, he passed away peacefully
at his home in Rome, surrounded by family.

ltaly’s Cash Limit Debate: Freedom, Control, and the Fight
Against Froud
Retrieved from Reuters, 28 January 20026

Business confidence in Kaly rose 1o a two-year high in
January, with the composite index from ISTAT increasing to
97_6. supported by gains in manufacturing and other sectors.
Consumer confidence also improved slightly. Despite stronger
sentiment, laly's economic growth remains weak, with modest
GOP performance and government growth forecasts of 0.5%
for 2025 and 0.7% for 2026, among the lowest in Europe.
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POST PRESS RELEASE

MADE IN EUROPE TOMATOES TAKE CENTER STAGE AT TICC
CONNECT IN BANGKOK

Bangkok, 20 January 2026 - The Thai-ltalian Chamber
of Commerce (TICC), in colloboration with the Consortium
of Ol Pomodoro dao Industria Bacino Centro Sud ltalia,
representad by President Guglielmo Vaccaro, and Mr. Michele
Sabatino, General Manoger di EurcConsult, successfully
hosted a professional and experientiol event dedicated 1o
Made in Europe processed tomatoes at TICC Connect.

The afternoon opened with a closed-door seminar bringing
together industry operators for an open exchange on market
trends, consumer insights, and business opportunities for
Europeon processed tomatoes in Thailand. The session
encouraged dialogue among professionals and highlighted
the growing interest in quality. traceability. and authenticity in
the Thai foed market.

The event continued with a hands-on cooking closs, led by Chef
Francesco Deiana of La Dotta Pasta Bar, who demenstrated
the versatility and culinary value of Made in Europe tomatoss
through practical recipes and live preparation. The interactive
format ollowed participants o experience first-hand the
guality and adaptability of European tomatoes, while fostering
networking in a relaxed and engaging setting.

By combining professional discussion with a live culinany
experience, the initiative strengthened awarensss of European

ogri-food excellence and reinforced the role of TICC as a .
platform connecting European producers with the Thai market.




POST PRESS RELEASE

E-TOMATO MASTERCLASS & APERITIVO ITALIANO PROMOTE
EU TOMATO EXCELLENCE IN THAILAND

i."

Bangkok, 22 Januwary 2026 - Blending culinary craftsmanship
withindustry dialogue, the Thai-ltalian Chamber of Commerce
(TICC), in collaboration with the Consortivm of Ol Pomodoro
do Industrio - Bacino Centro Svd Italio, represented by
President Guglielmo Vaccaro, hosted an exclusive experiential
event in Bangkol, highlighting Made in Europe processed
tomatoes in the Thai markst.

Part of a broader initigtive to strengthen the visibility and
competitiveness of EU tomato products across key Southeast
Asian markets, the program oalso featured institutional
speeches that provided voluable perspectives on European
agri-food excellence, sustainability, and market opportunities
in the region.

The experience continued with a live cocking demonstration
by Chef Joime “Jimmy™ Rojos Lopez, Executive Sous Chef
at Anantara Siam Bangkok. who showcosed the essence of
[talian cuisine through an authentic pasta dish prepared with Ol
Pomodoro products - a refined expression of Maditerranean
simplicity and culinary excellence.

The afterncon concluded with an elegant Aperitivo ltaliano,
where guests explored the story behind European tomaioes
while enjoying a relaxed and convivial networking atmosphere.

10

A curated selection of premium Italion food products and
wines complated the experience, offering an authentic toste of
Made in Italy excellence.

TICC extends its sincere thanks to all participants, institutional
guests, and event partners who contributed 1o this meaningful
dialogue. A special thanks 1o our valued sponsors: Anticaluna,
ltalasia, Jagota, Noble Marketing, and Riso Scotti (Thailand),
for their precious support.

Through initiatives like this, TICC continues to foster innowvation,
collaboration, and cultural  exchange,  strengthening

meaningful connections between Europe and Thailand beyond
the business sphere.

Elom
e

www.etomaato.eu
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Total
Members *:

356

Total New
Members:

85

Total Events:

120

Community
Engagement:

6K

g‘-lé’-'c;, THAI - ITALIAN
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RECAP 2025

Members by Tier *

DIAMOND PLATINUM

GOLD SILVER

Social Media Performance

Platforms = Engagement = Visits

FACEBOOK 1,600,000 326,900
INSTAGRAM 316,200 32,300
LINKEDIN 173,000 3,600

Events ( =10 per month)

SIGNATURE ‘ SEMINARS NETWORKING
Events Locations:

AE—aN BN

‘ 320

STANDARD

+10.8%
+22%

+16.6%

32‘27

FAIRS PRIVATE

*Data as of December 2025




POST PRESS RELEASE

A PROMISING START:
ORIENTATION DAY MARKS THE BEGINNING OF 2026

Bangkok, 28 January 2026 - The Thai-ltalian Chumber of
Cﬂmmerce (TICCJ varmiy we C-J”at: ooth new
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HOREC IMPACT MUANG THONG THANI
ASIA CHALLENGER HALL 1 & 2

ASIA'S LEADING TRADE SHOW FOR
HORECA BUSINESSES

SOURCE top-class equipment and solutions designed for hotels, restaurants, cafés, and bars
TEST and compare the most innovative products in 2026 from over 600 brands

MEET trusted suppliers and sourcing partners from across Asia

GAIN actionable insights from experts who understand real HORECA challenges

Special Highlights at the Show

Seminars and workshops by HORECA experts
Live product test zone

Curated buyer-supplier matching

Plus more hands-on experiences designed for
HORECA professionals

Co-organised by B4 info@thaifex-horec.asia | % wiwrw thaifex-horec.asia

DITP= @ N CONNECTWITHUS ) & @ @thaifexhorecasia
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POST PRESS RELEASE

ILCT OFFERS LEGAL INSIGHTS INTO THAILAND'S ART MARKET

Bangkok, 29 January 2026 - The Thai-ltalian Chamber of
Commerce (TICC). in colloboration with ILCT Advocates &
Solicitors, hosted an insighiful seminar on the latest legal,
tax, and market developments in Thoiland's art sector. The
event brought tfogether art professionals, collectors, and
industry stokeholders for a valuoble exchange of expertise
and perspactives.

The seminar opened with o legal segment led by ILCT,
fegwring Ms. Puttaruksa Pisansrisomsuk, Associole -
General Praciice ot ILCT, g legal professional with a strong
acodemic background and extensive expertise in mergers
and acquisitions, alongside Ms. Ginevra Guasti of ILCT's
Business Development Team, who specializes in art law and
conternporary art markets. Together, they offered an in-depth
overview of current and emerging regulations affecting the
art world.

Discussions covered laws gowverning art transoctions and
ownership, tax obligations related to the sale, import, export,
and holding of artworks, os well os compliance considerations
for galleries, collectors, and art-reloted businesses. Particular

T 9
J-A:l"-E

5 R T
BT

attention was given to cross-border transactions and how
recent legal developments may influence cost structures,
reporting requirements, and strategic planning within the Thai
art market.

The second part of the seminar featured Art Curctor
Ms. Camilla Russell, who shared a cultural and market-
oriented perspective on Thailond's contemporary art scene.
Her presentation explored the ewvolution of Thailand's art
ecosystem, its growing international visibility, emerging artistic
and curatorial trends, and the role of galleries, collectors, and
institutions in shaping the market.

By combining legal expertise with curatorial insight, the seminar
provided participants with a well-rounded understanding o
both regulatory considerations and market trends influencing
Thailand’s art world today.

The evening concluded with a networking reception featuring
artizanal pizza from our sponsor. Massilio Thailand, and
beveroges generously provided by Boon Rowd Brewery Co.,
Ltd., allowing guests to continue discussions and build valuable
connections in a relaxed setting.

TICC extendsits sincera thanks to the speakers and participants
for contributing to o successful and engaging event.

ILCT

sdvocates & solicitars
Bir<n s

www.ilct.coth wwwmassiliabkk.com  www.singha.com




POST PRESS RELEASE

TICC STRENGTHENS COLLABORATION WITH MICAM TO
PROMOTE ITALIAN FOOTWEAR EXCELLENCE IN THAILAND

I A7ONE DEL TESSILE [TALARG 1 MILANC UNICATIIPROFOS |

l | THE CINE RAIESNIC
5| MIBETISEREE

Jonuary 2026 - The Thai-ltalian Chamber of Commerce The Thai-ltalion Chamber of Commerce is proud 1o have

(TICC) is pleased to announce thai fis General Manoger, been entrusied with this important project for 2026 and
Mr.Michele Tomea, visited MICAM HQinMilan, the world'sleading  looks forward to bringing selected companies. buyers. and
international trode fair dedicated to footwear, held in Milan.  speciolized influencers to MICAM, further enhancing visibility,
During the visit, TICC formalized a colloboragtion agreement  networking, and knowledge exchange between the two

aimed ot promoting the September 2026 edition

ufal rs. distributors, and key stakeholders in A STEP AHEAD
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AT MICAM, THE FIRST DIGITAL SOLUTION TO CONFIDENTLY
SELECT FUTURE BESTSELLERS: IT'S NOT MAGIC, BUT A
DATA-DRIVEN TREND GUIDE DEVELOPED WITH Al

Purchasing future bestseller products while reducing unsold
stock and simultaneously optimizing commercial and
environmental impact: it's not magic, but the exclusive service
offered by MICAM, the first international trade show to present
o TREMD GUIDE ond a TREND AREA based on data and
generated by artificial imelligence. As an exclusive zervice
provided by MICAM, this dota-driven project was bom from
the desire 1o enhance the visitor experience by offering the
most reliable insights into seasonal trends. helping buyers
optimize their purchasing decisions. For this reason, MICAM
collaborates with Livetrend, a cutting-edge digital platform
specidlizing in trend and rmarket analysis.

This innovative digital  solution, powered by artificial
intelligence, analyzes millicns of images and data points from
various web sources. Through specially developed algorithms,
it identifies and processes seasonal macro-trends. Instagram.,
e-commerce platforms, fashion shows, and consumer interast
are all levernged to support trend forecasting.

According to the data-driven guide, 2026 will be marked
by a collective search for authenticity—a “Primordial
Renaissance™, in which footwear must respond to consurners’
renewed demand for value. Wwithin this scenario, four macro-
trends define the season: Bucolic Slumber, rooted in a
serene, natural rural world: Lavish Subversion, inspired by
the enchantment of the everyday. o luxurious and surprising
thems; Primal Futurism, basad on the ambivalence between
a minimalist future and a past rich in traditions; and Dark
History. which introduces an almaost religious and historical
dimension inspired by ancient ritvals, asserting itself through
its drarnatic intensity.

[l Promoted by

=~ ASSOCALZATURIFICI

Bucolic Slumber reflects the growing desire 1o slow down and
reconnect with nature, expressed through footwear featuring
soft shapes and on gesthetic that evokes the comforting
familiarity of well-wom objects. Clossic rural styles are
updated with contemporary solidity; Mary Jones and riding
boots take on a character suspended between nostaolgio and
modemity. thanks to substontial soles, rounded lines, and
materials such as sueds and prominently grained leathers.

Lavish Subversion explores g sense of rebellious maximalism
through unexpecied playful details that tronsform classic
silhoveties—baller flats. feminine pumps. and loaofers—
enhanced by glossy finishes, velvets, and satin surfoces that
convey a theatrical sensibility.

Primal Futurism buids the future from frogments of
the post, integrating technology and craftsmanship. The
aesthetic favors matte surfaces. materials such as pony hair
and distressed finishes, hardware elements like studs and
mechanical fastenings, and minimalist, intellectual forms.

Daork History drows inspirgtion from the Middle Ages,
Baroque influences. and the dark elegance of Gothic
romanticism, featuring sculptural shopes, elongated toes,
twisted or arched heels, and high shafts reminiscent of
ceremonial attire. Materials intensify this atmosphere through
textured combinafions: embossed leathers, lace, patent
finishes, welvets, and even chain mail, creating contrasts
between solfness ond structure. Corset siyele lacing,
oversized buckles, and multiple straps contribute 1o g sense
of ritual and enhance the vintage allure of the designs.

Via Alberte Riva Villasanta, 3
20145 Milano

Telefone +39 02 43829.1
press@micam.it

www. micam. il
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FEATURED ARTICLE

NAVIGATING THAILAND'S BOLD LEEP:
PROPOSED FOREIGN BUSINESS ACT AMENDMENTS

TO BOOST COMPETITIVENESS

L
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Thailand is taking a significant step towards a more dynamic
ond competitive economic future. Recent reporis in the
Bangkok Post and The Nation have highlighted the Cabinet's
approval in principle to omend the Foreign Business Act (FBA)
of 1999, This landmark initiative, driven by the Law Reform
Commission, recognises that after 25 years, the current low
requires modernisation 1o reflect todays global business
londscape.

The proposed amendments signal a strategic pivot from
0 protectionist stance 1o a forward-looking policy focused
on enhancing national competitiveness. The goal is clear: 1o
atiract high-value foreign invesiment, empower startups and
future industries, and integrate Thai enterprises more deeply
into the global value chain.

Key Proposed Changes & Rationale
The driving force behind this reform is the understanding that
the existing FBA can be a barrier to innovation and growth. By
updating the restrictive lists and streamlining administrative
processes, Thailand aims to:
= Attract “Future Businesses™ Encourage the establishment
of high-tech and startup ventures.
= Accelerate Technology Transfer: Facilitote foreign expertises
and knowledge inflow.
= Strengthen Thai Competitiveness: Foster o more robust and
irrwutiuﬂ domestic private sector,

e table below summarises the potential key changes 1o the
rus*.rlc‘red business lists, which are at the heart of the reform:

A Positive Trajectory for Business in Thailand

For investors and entreprensurs, thess changes ars poised 10
cregte g more supporiive and prediciable environment. The
anticipated benefits include:

= For Startups & Tech Firms. A clegrer pathway for
establishment and operation, enabling Thailand to compets
for top-tier innovative talent.

* For Foreign Investors. Reduced regulatony uncertginty and
0 maore open environment in key growth sectors.
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= For All Businesses: Streamlined administra
leading to greater ease of doing business.
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Tive procedures,

This reform, currently being finalised by the Ministry of
Commerce, represents a proactive and welcome evolution of
Thailand's economic policy. It is a promising development for
anyone invested in the future of the ASEAN economic region.

Enhancing Business Flexibility Through
Updated FBA Regulations

Tre propased FEA arandmants sm io modemise sereioe dassBoanions by remosing resrionions in seeeral
biroad catigsnive, intodicing agie sppeoal lorinsovstg buifiees via o iw nol ok, and mpeong
administrative ransprency with digital racking, all fomening a marne 0apT ve business orvircnment.
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Fast Approvals for New
Maodels

Refine 'Other Services'
for Tech
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Resha
Retreat

15-21 May, 2026
Kapuhala Koh Samui, Thailand

6 NIGHTS [ 7DAYS | Led by Stefano
Passarello & Expert Team

Reshape your body Reshape your brain

Losing fat, increasing Boosting neuro-cognitive
mass, and improving BMI  functions, finding clarity
Book Your Spot

= From 3,700USD for single occupancy (each) and 3,200U5D (each)
for double cccupancy

+ Program without accommodation 2,700USD

+ All meals (3 meals/day), body check, classes, business seminars

Maximum 15 participants, book with 1,000USD deposit
and 10% discount for those booking by January 30th.

Contact by email: samui@kapuhala.com
or WhatsApp: +66 953086978



# Transform Your Life with Our Expert-Led Retreat

Join our team of specialists, guided by Stefano Passarello and
his experienced group, for a transformative week-long
program spanning **6 nights and 7 days**. Participants will
embark on a journey that promises life-changing results.

DAI LY ## A Unique Blend of Science and Tradition

R H YT H M This program merges scientific principles with ancestral
wisdom, yielding measurable outcomes such as improved
**BMI**, enhanced **HRV**, and better sleep markers.

p £ Sl ## Focus on Holistic Growth

Meditation Central to our approach are fitness, nutrition, and financial
acumen. We will share insights on reshaping both your
physical and cognitive capabilities. Collaborate with like-

8:00 AM minded individuals and take pride in your achievements by
Morning Cardio the end of the retreat.
Workout
## Daily Structure
9:30 AM Each day will feature:

Stretching &

: : **2-3 fitness sessions**
Mindful Practice .

« lLedrning opportunities

» Restorative activities like massages
After breakfast, participants can look forward to engaging
talks on a variety of topics, including:

E

Breakfast Together!

1.Entrepreneurship 101

2.Founder's stories

3.Crafting pitches and fundraising

4.Company evaluation techniques

5.Future trends and strategic investments

6.Key performance indicators (KPIs) for founders

7.Mental health management for entrepreneurs
8.Strategies for building high-performing distributed teams

12200 PM - 3:00 PM

2 daily business talks,
Active Rest, Massage

i

Gym Workout followed
by Sauna & Ice

We are dedicated to transforming both your body and mind.

i

Communal Dinner,
Case Studies

By the end of this retreat, you will not only see an improvement
in your BMI but also leave with a personalized protocol to
continue your journey at home.

Kapuhala Koh Samui is a
plant based hotel with an
award-winning ltalian
restaurant Halapua. Itis a

venue where companies can
book company retreats and
Monx offers complimentary
sessions on financial literacy
and entrepreneurship

Contact by samui@kapuhala.com
or WhatsApp: +66 953086978
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JEWELLERY & GEMS FOR ASEAN

S —
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Queen Sirikit National Convention Center (QSNCC)
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PROMOTED ARTICLE

THE ARTISANAL CRAFTSMANSHIP OF THAI AND ITALIAN
JEWELRY: VERIFIED HERITAGE AND GLOBAL SYNERGY
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Image: Chiang Mai niello silversmith at work on silver piece
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By Sitthichai Parinyanusorn, Deputy Director (Business) influenced Roman and later European craftsmanship. During

he Gem and Jewelry Institute of Thailand (Fublic  the Renagissance. centers such as Florence, Vicenza, Yalenza,
Crrganization] ond Arezzo became renowned hubs of goldsmithing, supplying

ol s .-..,-.d chir

e E e A metem ek | =
courts ar CIUT across Europe and establisning [taly's

roots, refined technigues, and o forward-|

vith innovation, reflecting  Together, Thai and Halian n a
ticity and sustainability meeting of civilizations, whe ies of
cultural exchange, artistry, and symbolic storytelling.
Their anisans preserve cemuries-old traditions while driving
major industries through precision and creativity. Thailand's  Technigues That Define Identity
sector reached 800 billion baht with 49% export growth in - Thaoi ond Italion jewelrny share materials like gold, silver,
eqarly 2025, while Italy remains o key global gold processing  ond gemstones but differ in technique. Thai crafismanship
hub. emphasizes silver, especially northern chased and rep 2

where engraved designs

Shared Heritage Across Centuries filled with dark alloy for contrast. Hill-tribe artisans further
Thai jewelry heritoge spans centuries, shoped by strong  stand out with high-sitver jewelry featuring bold, stamped
| traditions. Northerm Thailand’s La designs

linked 10 gold, es

talion artisa azely

alloys valued fo ility and rich color. Sig
such as gronulation and filigree use tiny

eate intricate floral and geometri

talian jewslry history reaches even further back, highlighted b

Ly

Etruscan mastery of granulation and filigree. These technigues



Despite their differences, both traditions value croftsmanship
and visual balance. Thai silversmiths and Italian goldsmiths
share o deep understanding of weight finish, and how
jewelry moves on the body, creating a natural foundation for
collaboration.

Contemporary Hubs and Innovation

Teday, both countries sustain dynamic jewelry industries that
blend craftsmanship, manufacturing, and d¢5|gn education.
In Thailand. Bangkok leads in production, export, and design.
while Chiang Mar's Wua Lai district remains a key center for
silver craftsmanship. Industry fairs, troining programs, and
institutional support help SMEs improve technology, quality.
and global competitiveness, serving both maoss and luxury
markets.

In Italy, specialized districts drive the sector. Vialenza is known
for high-end gold jewelry and luxury brand production, Arezzo
combines large-scale manufacturing with artisanal traditions,
and Florence preserves bespoke goldsmithing through family
workshops. Strong partnerships with design schools m"
trode associations help maintain quality and develop future
artisans. Both countries are blending modern technology with
traditional craftsmanship. Tools such as CAD, 3D printing. laser

24

Image: Florentine geldsmith scldering filigree in

nd advanced

welding, ced casting help artisans create more
complex n:rd precise designs. Rather than replacing handcraft,
these technologies enhance t—Thai designers may use digita
tools to develop motifs before hand-finishing each pe:e.
while Italion artisans often combine 3D-printed elements with
traditional techniques like granulation.

Sustainability, Ethics, and Market Expectations
Globa w:;ﬁrs 'r"rec:ls.i"rl:; "E"I'IDI"I" 'r"ns.”'r-'—‘nﬂ:, in SCIJ’-"i’IU

Tf‘:l|ﬂl'li.' is :.I’E’Ig.hE“ ng gerr‘et,nﬁ u"j metd EJWI:; chain
transparency. promoting responsible  sourcing,  recycle
raterials, and international certification standards, wh E
impraving worker safety and environmental practices.

Italian companies face similar demands, particularly under
stricter EU regulations. Many are adopting responsible gold
ourcing. recycling programs, and tra e:l:nl:l:, systemns, Turning
:Drr'p iance into a competitive advantoge.

In both countries, sustainability has become part of brand
storyteling, combining ethical sourcing with  traditional
craftsmanship to mest growing consumer expectations.



The Role of Institutions and Industry Support

Institutions are vital in preserving craftsmanship and linking
artizans to global markets. In Thailand. the Gem and Jewelry
Institute of Thailand (GIT) supports the industry through
certification. research, training, and promeotion, helping
businesses meet international standards while encouraging
new designers to reinterpret traditional aesthetics.

ltaly maointains strong support through trade associations.
regional consortio, and training acodemies that promote
exports, protect craftsmanship. and develop both artistic and
tachnical skills.

Collaboration between these networks creates voluable
exchange opportunities, including joint workshops, student
programs, and industry events, allowing Thai and Ralian
artisans to share practical knowledge and strengthen cultural
and professional ties.

Thai - Italion Collaboration and Business Potential

The Thai-ltalion Chamber of Commerce and reloted initiatives
position jewelry as a strong pillar of bilateral cooperation.
Thailand contributes competitive manufacturing, expertise in
colored gemstones, flexible production, and strength in silver
and mid-range gold jewelry, while Italy brings high-end design,
branding excellence, and established ties with global luxury
houses, particularly in gold jewelry.

Combining these strengths creates several collaboration
models. Co-design allows halian  designers 1o create
collections produced in Thailand with high-skill, cost-efficient
manufacturing. Another approach involves Thai companies
supplying gernstone-set or silver components for ltalian
brands. Joint branding is also possible, highlighting both origing
through positioning such as “Designed in ltaly, Crafted in
Thailand.”

Image: Etruscan granulation artifact

Beyond commercial partnerships, collaboration can include
knowledge-sharing through workshops on digital design,
sustainability, and traditional technigues like niello, filigree, and
granulation. Cver time, this exchange can inspire distinctive
Thai-italion creaticns, blending Thai metifs and gemstones
with refined Italian metalwark and structure.

Looking Ahead: A Shared Vision

The global jewelry market is evolving rapidly through digital
platforms, new technologies, and changing consumer values.
Younger buyers increasingly seek authenticity, storytelling,
and individuality, favoring brands that combine heritage with
innovation.

Thai and Kalian artisans are well ploced to meet these
demands, drawing on rich histories, strong industry capabilities,
and growing cooperation through institutions and business
partnerships. By learning from each other, they can reach
rnarkets neither could fully capture clone.

Jewelry remains deeply perscnal, marking milestonas and
carrying centuries of craftsmanship. When Thai and Itolian
artisans collaborate, they blend heritage and innovation,
creating pieces that unite tradition, technology, and cross-
cultural artistry.

o"”o

www.git.orth

GIT

Gem and Jewelry
Institute of Thailand
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PROMOTED ARTICLE

DELIVERING MISSION-CRITICAL INTERCONNECT SOLUTIONS
WITH GLOBAL ITALIAN EXPERTISE

CPE Thailand is part of CPE ITALIA Group, established in1978 as
global designer, manufacturer and integrator of interconnect
solutions with competancies and copabilities on copper, fiber
optic, integrated systems and electronic boards.

The Group, with almost 30 years of experience and competence
on high-level mission-critical sclutions for Defense, Telecom
and Transportation industries, is located over four continents
1o support global and local Customers.

Since “80s is active in aerospoce defense programs as EFA .
(radar connection), JSF (ground equipment), ATR (high speed - ® Fi';'-.v‘f OouUs

connections), AW Helicopters (rotor de-icing control) and
missile programs as SAMP/T, MAADS, along with all main
integrators.

. Website: www.cpeitalia.it
Email: cpe_thailand@cpeitalio.it
Phone: +66 97 006 7847 / +66 96 242 8857

Thailand
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PROMOTED ARTICLE

INTERVIEW:HOW VOGEM PERFECTS NATURE'S FINEST STONES

1. VOGEM is recognized Tor its exceptional precision in
cutting calibrated gemstones. How did your journey in the
gemstone industry begin, and what inspired you to create
VOGEM?

It began when | joined my fother's business in the late 80s. He
hod a gemstone wholesale in Pforzheim, the center of jewslry
manufacturing in Germany.

Wwhile | wos getting my mind around the gems. how 1o
distinguish them. how to assess them, the curiosity of how they
are cut evolved. Many guestions about the techniques came
up and led me 1o begin an apprenticeship.

From then on, it was clear that this is what | really like. Mow it
had to be combined with the wholesale, which was not difficult.
Demand for special cutting was always there. The focus was,
and still is, on improvernents of the polish, the foceting, the
shaping and sizing and the overall appearance of siones.

Special attention came from jewelry watch makers, because
our precisely cut stones made a good match with their precisely
manufactured watches.

That was the beginning. But how could | possibly take over the
business in the future when I'm cutting stones all day long 7
That's when the idea of sstting up o cutting operation came
up. But where?

| decided for Bangkok for several reasons. The main regson
ceriginly being the nearby market for rubies and sapphires,
from which | had to source anyway. Another reason was the
business friendly environment with manogeable conditions for
establishing and running a company. Prices for rental space
ond labour were regsonable. However, it was really far from
homel

2. What were the biggest challenges you faced when
establishing VOGEM as a leader in high-quality gemstone
cutting?

It was a challenge 1o get other people to cut my stones the
way | want. g way that wos already developed to certain level
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through my personal interest in the work itself. An interest that
other people could not be expecied 1o have. And then, toteach
them to do the best possible job required time and patience.
Furthermore, it was a real challenge to do this in a completely
different language. which | still had to get familiar with.

3. why did youv choose Thailand as the base for your
operations, and how has the country influenced the growth
and success of your company?

Thoiland tumed out to be g good choice because it is a
center for the ruby and sapphire trode. Bangkok has o good
infrastructure. People from around the world come to Bangkok
to buy gemstones. Many tools and materials are ovailable,
shipping and insurance is there to0. And the staff was willing to
work hard if required. All this helped tremendously 1o develop
the company further,

4. Your work requires combining technical expertise with
artistic precision. How do you ensure consistent quality and
innovation in every gemstone you cut?

This is indeed g wvery important question. As we all know,
hurnan nature is not always in line with consistency. However,
good training, setting the right working standards, providing
suitable technical equipment are some factors for maintaining
consistent quality output. And of course, there has 1o be a
strict quality control.




5. The demand for calibrated gemstones has evolved over
the years. What key trends have you observed in the global
jewelry and luxury markets?

Over time, jewelry and watch brands detected the potential
of using small. calibrated colored stones as  beautiful
design elements. On the other hand. more machining was
implemented in the jewelry production, as well as in the setting
itself. This required more precisely cut stones. The demand
increased, and as it grew. the number of factories producing
those goods also grew.

Another noticeable trend is the incregsing reguirement 1o
disclose the provenance of the stones.

6. How does VOGEM maintagin its competitive edge when
working with international brands and high-end jewelry
houses?

guess what keeps me in the competition is my cooperation
with the houses, where | work closely with the purchase and
the production depariments in order to best understand their
needs. They know I'm dirsctly implementing reguirements with
the workers. Providing exactly the expected goods resulis in
a smooth work flow on both sides. without interruptions and
rejections.

7. Finally, what is your vision for the future of VOGEM and
the gemstone cutting industry as a whole?

believe there will always be an interest in perfecily cut guality
gemstones. And quality cutting will always be at the heart of
VOGEM.

There's also an increasing demand for a more transparent
supply chain that will make visible how ethical and sustainable
the stones were mined and processed. The brands will probably
pursue this approach seriously by looking directly at the worker
with what he’s getting for the work he's doing, and under what
conditions. If modern techniques can make this reality visible
to the consumer, many things may hoppen. This could be a
great, sincere and successful development for the industry.
and I'm in full support of it Everyone involved in the supply
chain of luxury goods should be happy!

#s for VOGEM, the outlook is promising, especially as my son
shows interest in stepping in. He will bring in new ideas and
fresh energy for decades 1o come.

Founder and Dm—:-f'tog' af

VOGEM

Wi'wW.VOgQEem.COm
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CAPELLA

A TASTE OF PROSPE
HAMPER

Welcome the Year of the Horse with an ele
of artisanal delights and auspicious blessings, cra
of abundance and new beginn

PROSPERITY TOTE INCLUDES:

- Strawberry Raspberry Lemongrass Jam

. Dark Chocolate Almonds

- Caramelised White Chocolate Macadamia

- Dulcey Caramel Travel Cake Y
- A Pair of Mandarin Oranges (3 ;

- A Handwritten Wallpaper Chinese Pmspenty 1

- A Packet of Red Envelope |

THB 1,888 NET

A TOKEN OF BLESSINGS: Bk,

Limited-edition Ang Pao Packets adomed with

a prosperity coin blessed at Suthiwararam Temple,
extending blessings to share good fortune with
those you cherish >

Kindly place your order 5 days in advance. Pick-up available at KIN
from 12 - 17 February 2026. Delivery and bulk purchase can be arranged,

. | §
Mm\‘ Please contact us at fbbangkok@capellahotels.com
\ "B or call 486 (0) 2 098 3815

—1 N
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NEW MEMBERS UPCOMING
ANNOUNCEMENT EVENTS

iDeal \% LEONARDO

IDeal Distribution {(Cambedia) Co., Lid. Leonardo S.p A

EMOi INFHEACensoamaocia.Ccs oMk pornnyocpomUEetsuntnoni@iecnandouso

Precisely Cut Gemstones

N4

VOGEM

Vvogem.com B ﬁj{é’/ﬁ

Visit us at Booth M30, JGAB 2026 at Queen Sirikit Center Bangkok from April 22nd to 25th e



FOCUS

hilst benefitting f

renowned Patana |Mgenwrunme nt, ‘

Find out how to give your child a focus to their passion

email admissions@patana.ac.th

IB Career-related Programme

songick peronaschool A RT & DESIGN

The Britich International School in Thatland

Frtablished 1957
SPECIALISZ

PATANA

Bangkok Patana is a not-for-profit IB World School, accredited by CIS



